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Indian News 

How dairy co-operatives made India the cream of the world 
AUG 15, 2022 

https://dairynews7x7.com/how-dairy-co-operatives-made-india-the-cream-of-the-world/ 

 
he story of 75 years of India’s independ-

ence can’t be complete without a chap-

ter on its dairy cooperatives. After 

seven-and-a-half decades, as we stand today, 

we see India as a rising global force to reckon 

with, and the cooperative dairy sector has much 

to claim credit for. 

The story of 75 years of India’s independence 

can’t be complete without a chapter on its dairy 

cooperatives. After seven-and-a-half decades, 

as we stand today, we see India as a rising 

global force to reckon with, and the cooperative 

dairy sector has much to claim credit for. 

On 15th August 1947, as India gained independ-

ence, her shoulders were burdened with pov-

erty, malnutrition, growing population and un-

employment. Milk deficiency was one of the 

several characteristics that described India as a 

poor nation. But over the years, with concerted 

efforts on dairy development, we saw dairying 

emerge as a strong fall-back option for the rural 

economy by providing not just the livelihoods, 

but also creating wealth for millions of farmers 

over the following decades. The growth story 

of Amul, and that of India’s dairy sector aptly 

corresponds to the growth story of India at 75. 

Early years of revolution 

In the initial years of independence, India strug-

gled hard with increased population and stag-

nating milk production, which was at around 

17-20 million tonnes annually. 

The British policies had complicated India’s local 

milk businesses with policies supporting private 

sector or middle-man-oriented business struc-

tures that emboldened private monopolies such 

as Polson, who exploited small milk producers. 

The political leaders and farmer representatives 

felt the need for a revolution and thus, the idea 

of cooperative dairying was born in 1946 under 

the guidance of Sardar Vallabhbhai Patel and 

cooperative leader Tribhuvandas Patel, who 

formed Amul. The basic business idea behind 

this was co-operation. If farmers want good 

price for their produce, they should not just 

produce it, but also aggregate, add value and 

market it themselves under their own brand, 

and own the entire supply-chain of “cow/buf-

falo-to-consumers” so as to bring efficiencies, 

affordability and maintain profitability. This 

holds true for Amul even today. 

The Kurian era 

The co-operative was formed, but something 

was missing — professional input and the ap-

proach to run a successful business enterprise. 

In 1949, Dr Varghese Kurien was brought-in and 

his contribution brought the remarkable results 

that we see today. Although, the seed was sown 

by the farmer leader Tribhuvandas Patel, it was 

nurtured by a professional like Dr Kurien, who 

made it a large banyan tree. 

The leaders of that time wouldn’t have thought 

what Amul could do, what Dr Kurien could do, 

or what India could do for the world in dairy 

space. At 75 years, we see the strength of coop-

eratives as a business model for economic de-

velopment of ‘Bharat’ in India. 

For Amul, a major turning point came when Dr 

Kurien and his colleague, Shri HM Dhalaya de-

veloped milk powder from buffalo milk in the 

early 1950s. This was followed by cheese and 
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baby food production from buffalo milk. Such 

use of technology gave Amul an edge over the 

multinationals. This was one of the initial com-

mercial breakthroughs riding on the technologi-

cal innovation and efficiencies, and translated 

into profitability for the dairy and its milk pro-

ducers. It became a self-sustaining model. 

Operation Flood 

Time had come for Amul to spread wings. In 

1965-66, Prime Minister Lal Bahadur Shastri vis-

ited Amul and asked Dr Kurien to spread this 

dairy cooperative model to other parts of the 

country. India needed many more Amuls. Dr Ku-

rien believed if this can be done in Gujarat, it 

can happen anywhere in India. To make it hap-

pen, the National Dairy Development Board 

(NDDB) was formed with a defined role — de-

velop dairy organisations on Amul model and 

ensure livelihood at villages. 

Dr Kurien roped in professionals like Dr Michael 

Halse, an FAO expert who taught at the Indian 

Institute of Management, Ahmedabad, to de-

sign the operation flood programme. A blue-

print was prepared and implemented in multi-

ple phases. The results were out for everyone 

to see. From the mid 1970s to 1996, India’s milk 

production eventually rose, and by mid 1990s, 

we not just became self-sufficient in milk, but 

also became the world’s largest milk producer. 

The Operation Flood made India an exception in 

the whole of Asia. Many other Asian peers were 

also in the same boat with deficient milk out-

put. Ironically, their condition remained more 

or less the same or has worsened today, but In-

dia is shining bright with milk revolution. The 

three-tier structure of co-operatives was the 

key differentiator. From 20 million tonnes in 

1970s to 200 million tonnes of milk production 

now — with ten-times growth in milk output — 

India has come a long way in these 75 years. 

Credit goes to the methodical planning and exe-

cution by Dr Kurien. 

Dr Kurien believed in the cooperative model be-

cause it takes care of both stakeholders (small 

growers) and small consumers. India is a coun-

try of lower middle class, and it is not justified 

to keep good quality dairy products accessible 

only to the elite. There is no mincing of words in 

saying that it is only because of the cooperative 

sector, there is affordability in dairy products. 

Co-operatives have become a benchmark, 

which the private sector tries to match with. 

Another turning point came in 1991, at the time 

of economic liberalisation, which encouraged 

the private sector and brought-in competition. 

Even though, the dairy co-operatives did not 

benefit directly, the competition emanating 

from the private sector brought operational ef-

ficiencies and product innovation. This is evi-

dent from Amul’s growth — before and after 

the liberalisation. For Amul, each decadal 

growth is now higher than the previous decade. 

The way forward 

In the past 75 years, India has realised what co-

operatives can do for development of Bharat. In 

the next 25 years, co-operatives will breakaway 

from traditional agriculture or credits to newer 

areas of food deliveries, taxies, contractual la-

bourers, security, mechanic, maidservants and 

many more service and manufacturing sectors. 

They too can succeed, provided they have the 

leadership and professional expertise, an eye 

for marketing and technology. 

Going forward, India’s policy makers need to 

take into account few aspects to sustain the 

growth momentum in co-operative milk pro-

duction. Today, we contribute about 22 per 

cent of the world milk production; in the next 

10 years we will reach 330 million tonnes of 

milk, which will be about 31 per cent of the 

world milk production. In the next few years, In-

dia is set to become a dairy to the world. In or-

der to achieve this goal, we need to have con-

sistent policies, improved efficiencies, and ac-

celerated productivity enhancement pro-

grammes. To sustain the growth, the ₹8-lakh 

crore dairy sector needs budgetary allocations 

equivalent to its contribution to the country’s 



GDP. Dairy is an important part of food security. 

So we have to see how a farmer in the next gen-

eration continues to be in the village to produce 

food. We must also address key questions such 

as, how to make agriculture or dairy a commer-

cially viable sector for the educated next gener-

ation. It is by providing more sources and not by 

controlling prices. 

The whole world is amazed to see what India 

has achieved in co-operating dairying and how 

is it still affordable to pass on 80 per cent of the 

revenues earned to the producers. Later this 

year, India is holding International Dairy Federa-

tion (IDF)’s World Dairy Summit, which coin-

cides with celebration of India’s 75 years of in-

dependence. 

The world wants to come and see, how differ-

ently are we able to collect smaller quantities of 

2-3 litres from small milk producers? How are 

we able to sell, every day, about 50 million litres 

of milk in plastic pouches? How a litre of milk in 

India is sold to a consumer at about 50 cents 

and the producer gets 40 cents of it, whereas in 

rest of the developed world, he gets only 1/3rd? 

They are in search of answers to these ques-

tions. India has found the answers in 75 years! 

 

 

Punjab dairy farmers to go on indefinite dharna from Aug 24 
AUG 15, 2022 

https://dairynews7x7.com/punjab-dairy-farmers-to-go-on-indefinite-dharna-from-aug-24/ 

 
airy farmers of Punjab on Saturday 

threatened to stage an indefinite 

dharna in front of Verka Milk Plant, Lu-

dhiana, on August 24 against the non-imple-

mentation of the economic package announced 

by state government. 

Addressing a press conference here, progressive 

dairy farmers association (PDFA) president 

Daljit Singh Sadarpura said dairy owners have 

been trying to take up their demands with the 

government for the last three months but nei-

ther the chief minister nor finance minister 

Harpal Singh Cheema is willing to talk to them. 

“We had high expectations from the new gov-

ernment, but on the contrary, after the for-

mation of the government, difficulties of dairy 

farmers have increased,” said the PDFA chief. 

He said that even three months ago, when 

thousands of dairy farmers had protested on 

the roads of Mohali, demanding financial help, 

the meeting with the representatives of PDFA 

was called by finance minister Cheema and pan-

chayati minister Kuldeep Singh Dhaliwal. 

“In the meeting, an announcement was made 

to increase the fat by ₹55 per kg, out of 

which ₹20 per kg fat was to be given by Milkfed, 

which was implemented on May 21. The gov-

ernment was to pay ₹35 per kg fat in the price 

of milk, which is continuously being delayed,” 

he said. 

Sadarpura said that after the announcement of 

this increase by the said ministers, it was also 

approved during the budget session, but unfor-

tunately the increase of ₹35 per kg fat could not 

be implemented so far, due to which the dairy 

farmers are being forced to adopt the path of 

struggle. 
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Only 0.25% drop in milk collection’-Amul’ MD dispels fears about LSD 
AUG 14, 2022 

https://dairynews7x7.com/only-0-25-drop-in-milk-collection-amul-md-dispels-fears-about-lsd/ 

 
he lumpy skin disease outbreak in cattle 

— in Gujarat, among other states — has 

had a marginal impact on milk produc-

tion in Anand district, the milk capital of India, 

with a dip of just 0.25 per cent in daily collec-

tion, according to R.S. Sodhi, managing director 

of the Gujarat Cooperative Milk Marketing Fed-

eration Ltd or Amul. 

“The disease lasts for just a few days, and dur-

ing the course of the disease the animal gets 

weak, because the cow would be eating less. 

Naturally, the production of the milk during 

those 10 to 12 days may reduce,” Sodhi told 

ThePrint in an interview. 

He added: “Out of our daily milk collection of 

about 2 crore litres per day, we were collecting 

around 50,000 litres less. That is just 0.25 per 

cent of the total collection.” 

Anand is famous for the milk revolution brought 

about by Dr Verghese Kurien — regarded as the 

‘Milkman of India’ — which made dairy farming 

India’s largest self-sustaining industry. 

Under this model, instead of running huge dairy 

farms with large cattle populations, milk is pro-

cured from every small farmer willing to sell 

milk to the federation. 

The lumpy skin disease — an outbreak of which 

is reported to have killed thousands of cattle 

head across Gujarat and other states like Raja-

sthan and Punjab over the past month or so — 

affects the milk-producing capacity of infected 

cows. 

It was feared that milk production in Anand 

would be hit as well, but Sodhi played down the 

concerns. 

Even the “marginal loss”, he said, “is now being 

offset by a good monsoon”. “Because of the 

good monsoon, our procurement is increasing 

day by day,” he added. 

Cattle produce the least amount of milk in the 

summer because the heat causes stress,  im-

pacting milk production. However, as monsoon 

and winter set in, milk production increases be-

cause of the weather is more comfortable for 

the cattle, Sodhi explained. 

Caused by a capripox virus, the lumpy cow dis-

ease affects both cows and buffaloes. In Guja-

rat, the outbreak has been reported more 

among cows, according to district officials. 

There is currently no cure for the disease, and 

treatment mostly targets clinical symptoms. The 

vaccine being currently administered is the 

same as that for the goatpox virus, although 

two institutes of the Indian Council of Agricul-

tural Research have now reportedly developed 

an indigenous vaccine for the disease, which 

the Union government is planning to commer-

cialise. 

‘Amul’s vets working on vaccinating cattle’ 

Talking about the extensive vaccination pro-

gramme being undertaken in Gujarat, Sodhi 

said, “Fortunately, there is a very affordable 

vaccine available”.  

The goatpox vaccine being used against lumpy 

skin disease costs Rs 6.5 and district administra-

tions are providing it free of cost, with the help 

of doctors from cooperatives. 

In Anand, the Gujarat government and Amul are 

working together to vaccinate cattle. 

“Amul has more than 1,100 veterinarians who 

are working on this (the vaccination drive) to 

control the spread. Around 27 to 28 lakh ani-

mals have already been vaccinated in Anand,” 

Sodhi added. 

Talking about the impact of the disease in Guja-

rat being more on cows than buffaloes, Sodhi 

said 58 per cent of the milk in Gujarat comes 

from buffaloes and 42 per cent from cows. 
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This is one reason why the milk collection in 

Anand has been only marginally hit, he said. 

The other reason, according to him, is that 

strays and abandoned cattle are being affected 

by the disease more than domesticated ani-

mals. 

“Animals that are in cow shelters are not as well 

taken care of as the animals kept by farmers. 

Immunity is low, so they get affected more,” So-

dhi said, adding that in cow shelters the animals 

are also crowded in a small space, which helps 

the spread of the disease. 

 

 

 

How lactose tolerance in humans became widespread 
AUG 14, 2022 

https://dairynews7x7.com/how-lactose-tolerance-in-humans-became-widespread/ 

 
ilk has often been branded as a su-

perfood as it is rich in most of the 

nutrients necessary for health. How-

ever, how milk came to be an integral part of 

the human diet has been a conundrum to scien-

tists because most of the world can’t digest the 

product.  

Studies on the global prevalence of this muta-

tion suggest that 65% of humanity is lactose-in-

tolerant, meaning they lack the gene to break 

down lactose into adulthood. Beyond the age of 

five, lactose, a sugar present in milk, cannot be 

naturally broken down in the stomach and this 

remains in the gut causing flatulence, acidity 

and diarrhoea.  

India is among the largest producers of milk 

and, by country, the largest consumer and it 

stands to reason most Indians possess it. How-

ever, multiple studies have shown that only 

around 18-25% have it.   

Milk drinking, the story goes, hasn’t been very 

popular in the roughly 3,00,000-year history of 

humanity. But in the last 5,000 years, a genetic 

mutation enabled European pastoralists to pro-

duce lactase — an enzyme that breaks down 

lactose into a digestible form — well into adult-

hood, a trait called lactose persistence.  

Genetic variant 

Moreover, the genetic variant present in Indi-

ans is almost identical to that found in Europe-

ans, meaning that it likely spread into India 

from migrant European populations. Thus, the 

standard story goes that something amplified 

the popularity of the genetic variant in Europe-

ans and consequently in pockets of other conti-

nents. 

Because evolution favours traits that confer 

benefits and eliminates those that don’t, scien-

tists have long sought to explain why the mu-

tated lactose gene became popular. Was it be-

cause European pastoralists, who herded cows, 

continued to drink milk despite the obvious dis-

comfort because it was otherwise a viable 

source of nutrition?  

A recent study in the journal Nature reports a 

multi-pronged analysis that suggests drinking 

milk was actually harmful in those who lacked 

the gene-variant but only in periods of famine 

and adverse environmental conditions. Thus, 

the gene flourished because it likely killed the 

Europeans who lacked it.  

Professor Richard Evershed, the study’s lead au-

thor from the University of Bristol’s School of 

Chemistry, assembled a unique database of 

nearly 7,000 organic animal-fat residues from 

13,181 fragments of pottery from 554 archaeo-

logical sites to find out where and when people 
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were consuming milk. His findings showed milk 

was used extensively in European prehistory, 

dating from the earliest farming nearly 9,000 

years ago, but increased and decreased in dif-

ferent regions at different times.  

‘No connection’ 

Another team, led by Professor Mark Thomas, 

of the University College London, developed a 

statistical model and applied it to a database 

that showed the presence or absence of the lac-

tase persistence genetic variant, using pub-

lished ancient DNA sequences from more than 

1,700 prehistoric European and Asian individu-

als. They found no relationship challenging the 

long-held view that the extent of milk use drove 

lactase persistence evolution.  

An analysis of the UK Biobank data, comprising 

genetic and medical data for more than 

3,00,000 living English, found only minimal dif-

ferences in milk drinking behaviour between ge-

netically lactase persistent and non-persistent 

people. Also, the large majority of people who 

were genetically lactase non-persistent experi-

enced no short or long-term negative health ef-

fects when they consume milk.  

“If you are healthy and lactase non-persistent, 

and you drink lots of milk, you may experience 

some discomfort, but you are not going to die 

of it. However, if you are severely malnourished 

and have diarrhoea, then you’ve got life-threat-

ening problems. When their crops failed, prehis-

toric people would have been more likely to 

consume unfermented high-lactose milk — ex-

actly when they shouldn’t,” he said in a state-

ment.  

Therefore, the authors argue that as popula-

tions and settlement sizes grew, human health 

would have been increasingly impacted by poor 

sanitation and increasing diarrheal diseases, es-

pecially those of animal origin. Consuming milk 

under these conditions would have been harm-

ful to those who lacked the digestive gene. 

“This situation would have been further exacer-

bated under famine conditions when disease 

and malnutrition rates are increased. This 

would lead to individuals who did not carry a 

copy of the lactase persistence gene variant be-

ing more likely to die before or during their re-

productive years, which would push the popula-

tion prevalence of lactase persistence up,” the 

authors note. 

 

 

 

Dairy farmers to get Rs 4 /Ltr of milk more till March 2023 in Kerala 
AUG 13, 2022 

https://dairynews7x7.com/dairy-farmers-to-get-rs-4-ltr-of-milk-more-till-march-2023-in-kerala/ 

  
airy farmers would be paid an addi-

tional Rs 4 per litre of milk till March 

next year as part of a Rs 28 crore pro-

ject for them as it was not possible to increase 

price of milk in the state presently, Kerala Min-

ister for Animal Husbandry and Dairy Develop-

ment J Chinchurani said on Thursday. 

The minister said that the additional amount 

was already being paid to them from July 1 on-

wards and would continue till March next year, 

according to a statement issued by the Waya-

nad district administration. 

The minister’s announcement came during dis-

tribution of compensation to farmers in the dis-

trict whose pigs were culled after an outbreak 

D 

https://dairynews7x7.com/dairy-farmers-to-get-rs-4-ltr-of-milk-more-till-march-2023-in-kerala/
https://www.business-standard.com/topic/dairy
https://www.business-standard.com/topic/kerala
https://www.business-standard.com/topic/dairy


of African swine fever there, the statement 

said. 

The amount will be transferred to the farmers’ 

bank account directly, it said. 

The minister said that the state government has 

earmarked Rs 28 crore for this project, pre-

pared by the Dairy Development 

Department, and the funds would be found 

with the cooperation of local bodies, according 

to the release. 

 

 

 

VKCoE, IRMA, organised Training program on Reducing Carbon Footprint 
AUG 12, 2022 

https://dairynews7x7.com/vkcoe-irma-organised-training-program-reducing-carbon-footprint/ 

erghese Kurien Centre of Excellence 

(VKCoE) organized a management de-

velopment programme (MDP) on “Re-

ducing Carbon Footprint in Dairy Plants to In-

crease Operating Profits” between 2 and 5 Au-

gust 2022 in IRMA. Seventeen dairy profession-

als from different milk unions from India partici-

pated in the programme. The objective of this 

training programme was to help dairy profes-

sionals and decision makers in aligning their 

dairy operations with the best in the country to 

reduce carbon footprint. 

 
The four-days programme involved interactive 

sessions by resource persons from VKCoE, 

IRMA, Amul Dairy and NDDB. The programme 

was coordinated by the VKCoE Chairperson – 

Dr. J. B. Prajapati and Prof. Hitesh Bhatt. Shri 

Amit Vyas, Managing Director and Dr. Gopal 

Shukla from Amul Dairy and Dr. Bhupendra 

Phondba from NDDB lent their expertise for the 

benefit of the participants over four days. Shri 

Meenesh Shah, Chairman, NDDB interacted 

with the participants and encouraged the dairy 

industry to adopt measure to make carbon neu-

tral diary sector by 2050. Various sessions were 

focused at giving practical information on re-

ducing GHG emissions at farm gate by adopting 

measures like  breed selection, farm manage-

ment, balanced feed and TMR, manure man-

agement, etc. At the processing plant, discus-

sions were held with practical examples of en-

ergy savings, efficient processing, monitoring 

measures, water and waste water manage-

ment, value added products, digitalization and 

so on. 

 
Besides the expert sessions, the participants 

were taken on field visits to Amul dairy plant to 

personally observe the measures that helps in 

reducing carbon footprint. They visited a mod-

ern farm setup by Amul apart from Munjkuva 

village model on gobar management setup by 

NDDB. They saw Sudhan, manure management 

plant at Vasna too. 
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The field visits gave the participants a practical 

view of modern and alternative technologies in 

reducing carbon footprint in production and 

processing related activities. Reducing carbon 

footprint of a dairy can help in improving the 

technical, financial, and operational efficiency 

and, thus, will lead to higher operating profits. 

The training ended with a debriefing and feed-

back session from all the participants. 

 

 

 

 

Kolkata Metro opens dairy kiosk of Red cow Dairy 
AUG 12, 2022 

https://dairynews7x7.com/kolkata-metro-opens-dairy-kiosk-of-red-cow-dairy/ 

 
n a bid to facilitate commuters with stand-

out and innovative amenities, Kolkata 

Metro has opened a dairy kiosk at its sta-

tion premises. “As a part of that continuous en-

deavour, a cow milk kiosk has been installed at 

Baranagar Metro station on August 3, 2022. 

Principal Chief Operations Manager, Satyaki 

Nath, inaugurated this kiosk and dedicated it to 

the service of commuters,” said an official of 

Kolkata Metro. He reiterated that more such 

dairy kiosks will be opened at different stations 

along the North-South corridor in a phased 

manner very soon. 

According to sources, Kolkata Metro has pro-

vided M/s Red Cow Dairy Pvt Ltd ( a Kolkata-

based organisation which manufactures poly 

pouch milk and various milk products) the re-

quired space in its premises to open kiosks at 

Baranagar, Sovabazar-Sutanuti, Netaji, Mas-

terda Surya Sen and Kavi Nazrul Metro stations 

for selling its wide array of milk products. 

Products available at the Dairy Kiosk Metro pas-

sengers can now get nutritious cow’s milk and 

healthy milk-made products at affordable 

prices. The official informed us that the dairy ki-

osk will offer for sale different types of milk 

products. These include milk, ghee, dahi, vac-

uum-packed paneer, evaporated milk, canned 

rasagolla, canned Gulab Jamun, sterilised 

paneer, sterilised cream, flavoured milk, and 

skimmed milk powder. 

Non-fare revenue sources Apart from opening 

dairy kiosks, Kolkata Metro has also decided to 

rent its premises for film and brand promotions. 

According to Kolkata Metro, film producers can 

do the promotions of their upcoming films from 

8 am to 8 pm. According to the official data, 

Kolkata Metro has earned Rs 10.01 crore from 

April 1, 2021, to December 31, 2021. 

Apart from this, Kolkata Metro has ranked 

fourth among all zonal railways in terms of cu-

mulative non-fare revenue earnings, with only 

33 stations. Apart from that, Kolkata Metro has 

been focusing on revenue from advertisements 
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inside and outside metro rakes, hoardings in 

open space, and revenue from new sources 

such as installing health check-up kiosks at vari-

ous stations, and so on. 

 

 

 

 

A solution to fodder shortage in dairy sector 
AUG 12, 2022 

https://dairynews7x7.com/high-on-nutrition-and-resistant-to-drought-bajra-napier-hybrid-grass-is-ideal-for-live-

stock-it-can-help-farmers-in-semi-arid-areas/ 

 
igh on nutrition and resistant to 

drought, bajra-napier hybrid grass is 

ideal for livestock. It can help farmers 

in semi-arid areas 

India’s post-Independence achievement in 

transforming itself from a milk deficit country to 

the world’s largest milk producer has been ex-

emplary . That said, India has the world’s largest 

dairy herd but milk yield of our farm animals is 

miserably low. 

Animal production systems in India are mostly 

based on low-cost inputs drawn from crop resi-

dues and agro by-products, causing nutritional 

deprivation of the animals and thus impeding 

their productivity potential. 

Farmers often resort to feeding concentrate to 

lactating animals for exploiting maximum milk, 

but high concentrate diet not only accentuates 

production costs but also sometimes induces 

rumen metabolic disorders in the animals. 

Volatility in prices of the feed ingredients is an-

other area of concern, as it destabilises cash in-

flows of the farmers. The current spike in cattle 

feed prices has thrown dairy farmers into dis-

tress. 

Many studies have empirically established that 

green fodder is crucial in balancing ration for 

livestock and sustaining milk yield growth in the 

long run. But, as per the recent report, ‘Revisit-

ing National Forage Demand and Availability 

Scenario’, released by Indian Grassland and 

Fodder Research Institute (IGFRI), for every 100 

kg of green fodder required, India is short of 

11.24 kg. The situation is especially bad in 15 

States, where the deficit is above 25 per cent. 

With burgeoning livestock population and gov-

ernment focus on genetic upgradation of cattle 

by cross-breeding programmes, the demand-

supply gap of green fodder will widen consider-

ably. 

Reportedly, earmarking 14-17 per cent of the 

land for fodder cultivation will help in meeting 

shortages. It is true that sparing more area for 

fodder is difficult due to intense competition for 

additional land from commercially important 

crops. Therefore, policy focus on bringing more 

area under perennial grasses with high biomass 

would be imperative for meeting green fodder 

needs of livestock. 

Among the cultivated perennial grasses, bajra-

napier hybrid grass, popularly known as BN hy-

brid, has been acclaimed as the highest forage 

yielder. The grass is endowed with several 

unique characteristics in terms of biomass, nu-

trition quality as well as palatability. The green 

fodder yield potential of the grass is reported to 

be 200-450 t/ha depending upon varieties, 

management practices and agro-ecological re-

gions. Notably, the grass maintains its produc-

tivity for 4-5 years. 

Farmers are advised to take first cut at 60-65 

days after planting and subsequent cuts at 25-
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30 day intervals. Scientific studies show that 

with proper management, at least six to eight 

cuts can be taken annually. On the nutritional 

front, the grass is rich in water-soluble carbohy-

drates and possesses a high crude fibre (28-30 

per cent) and protein (8-10 per cent) aggregate. 

The BN hybrid is well adapted to diverse agro-

climatic conditions and can withstand drought 

conditions for fairly long spells. It can thus pro-

vide an excellent alternative livelihood oppor-

tunity for farmers experiencing crop failures 

every year in semi-arid areas. 

Research institutes have also developed culti-

vars which are suitable for acidic soils (for ex-

ample, IGFRI-7) and well tolerant to saline soils 

(IGFRI-10). 

Also, the grass is eco-friendly, improves soil fer-

tility, prevents pests attack on crops, and even 

serves as an effective wind/fire break to the 

farm when intercropped and planted on field 

bunds. Economic studies have also attested its 

cost-effectiveness on small farms. Therefore, by 

wedding dairy farms with BN hybrid grass, farm-

ers can enjoy a steadier income with healthy, 

well-fed cattle. For bridging the demand-supply 

gap of green fodder for our livestock, the gov-

ernment should help by strengthening exten-

sion agencies to help promote the adoption of 

this magical grass across the country. 

The grass can be promoted among small land-

holders on bunds without affecting their 

cropped area while for large and medium size 

landholders as round the year fodder produc-

tion system intercropped with legume fodder 

for balanced ration. 

Awareness needs to be generated among farm-

ers to take up high density planting of this grass 

for assured year-round supply of green fodder. 

Parallel development of a supporting market 

environment for surplus green fodder, encom-

passing backward and forward market linkages, 

have to be ensured. Moreover, investment 

must be tailored for further research to accen-

tuate potential of such perennial grasses. 

 

 

 

Is it time to sell dairy stocks? 
AUG 11, 2022 

https://dairynews7x7.com/is-it-time-to-sell-dairy-stocks/ 

 
airy companies continued to disap-

point investors with dismal profits in 

the recently concluded quarter as high 

input costs eroded the sector’s margins. Find 

out the likely trajectory for the sector 

The opening up of the economy had helped 

dairy companies log strong revenue growth in 

the April-June quarter. But the long-standing 

pressure on their profitability remained una-

bated. 

Hatsun Agro, Heritage foods and Dodla Dairy re-

ported yearly revenue growth of 27-40% on 

strong demand. However, their respective 

EBITDA margins dropped by as much as 530 bps 

during the quarter. 

The industry attributed the subdued bottom-

line performance to the rise in milk procure-

ment prices, elevated raw material and logistic 

costs. 

Moreover, inflation  in cattle feed and cyclical 

production shortages aggravated the underper-

formance, experts said. 
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According to Punit Patni, Research Analyst at 

Swastika Investmart, “The milk production  cy-

cle has not witnessed a normal season since 

2015 mainly due to weather impacts like exces-

sive floods or drought and other factors like 

fluctuating prices of skim-milk powder. Moreo-

ver, we expect the current high prices of milk to 

sustain due to high inflation  in food commodi-

ties, fuel, and fodder.” 

Against this backdrop, analysts remain cautious 

on the sector and believe that the investment 

strategy should be guided by a company’s pro-

curement network, contribution from value-

added products, and working capital intensity. 

AK Prabhakar, Head of Research, IDBI Capital 

says margins in milk are extremely low. Milk-de-

pendant firms can’t absorb price hikes. Inves-

tors should evaluate management strategy be-

fore buying and look for companies with higher 

market share and focus in value-added prod-

ucts. 

Value-added products like paneer, cheese, fro-

zen desserts and ice cream are commodities 

where the margins are generally higher, or in 

some cases, even double that of milk. 

The industry has taken price hikes of 5-8% dur-

ing the first half of 2022, but more price hikes in 

the second half are likely to follow, analysts 

said. 

Dodla Dairy’s management, for instance, has 

said that it aims to mitigate rising raw material 

and freight prices by increasing its selling prices 

in the coming quarters. Overall, experts foresee 

margin pressures to linger in the near-term de-

spite some respite with the onset of the flush 

season. 

Today, US retail inflation numbers for July will 

determine the markets’ mood as Q1 corporate 

earnings enter their last leg. 

 

 

Lumpy skin disease vaccine released by DAHD ministry 
AUG 10, 2022 

https://dairynews7x7.com/lumpy-skin-disease-vaccine-released-by-dahd-ministry/ 

 
n a major breakthrough, the indigenous 

Lumpy skin disease (LSD) vaccine is today 

released by Union Agriculture Minister Nar-

endra Singh Tomar and Union Fisheries, Animal 

Husbandry and Dairying Minister Parshottam 

Rupala at an event held in New Delhi.  

ICAR-National Research Centre on Equines 

(ICAR-NRCE), Hisar (Haryana), in collaboration 

with ICAR-Indian Veterinary Research Institute 

(IVRI), Izatnagar, Uttar Pradesh has developed 

this homologous live-attenuated LSD vaccine 

“Lumpi-ProVac”.  

The Government is planning to commercialise 

this vaccine at the earliest in order to control 

the Lumpy Skin Disease (LSD), which has spread 

across six States in the last month. As of August 

8, Rajasthan has reported 2,111 deaths of cat-

tle, followed by Gujarat at 1,679, Punjab at 672, 

Himachal Pradesh at 38, Andaman & Nicobar at 

29 and Uttarakhand at 26. 

While addressing the event, Rupala comple-

mented the ICAR scientists for the development 

of this indigenous vaccine, which would help in 

controlling LSD. He said, “We have got a solu-

tion for this deadly disease”. “Scientists were 

making efforts to develop this vaccine since the 

LSD disease was first reported in Odisha in 

2019. Today, the technology has been launched 

and now we will move forward to ensure how 

this vaccine reaches farmers” he said. He added 

I 

https://www.business-standard.com/about/what-is-inflation
https://dairynews7x7.com/lumpy-skin-disease-vaccine-released-by-dahd-ministry/


that there is a protocol for the commercialisa-

tion of vaccines and the animal husbandry de-

partment will see how it can be expedited. 

B.N. Tripathi, Deputy Director General (Animal 

Science), ICAR, said the two institutes can pro-

duce 2.5 lakh dosages per month.” The cost per 

dose is Rs 1-2,” he said, adding that the immun-

ity induced by homologous live attenuated LSD 

vaccines usually persists for a minimum period 

of one year. 

As per the information given by ICAR, the scien-

tists at NRCE isolated the virus in 2019 itself and 

were in a process of developing a live-attenu-

ated vaccine since then. After initial safety and 

immunogenicity trials of the vaccine in labora-

tory animals at NRCE, Hisar, the experimental 

trials were conducted in calves at IVRI Muk-

teshwar. The safety of the vaccine has also been 

ascertained in the field in cattle and buffaloes 

of all age groups including lactating and preg-

nant ones. Based on the outcome of experi-

mental and field trials, it can be concluded that 

the vaccine is safe and induces protective im-

munity in animals against LSD.  

 

 

 

OmeB (milk-fat modulator) Commercialized by ICAR 
AUG 10, 2022 

https://dairynews7x7.com/omeb-milk-fat-modulator-commercialized-by-icar/ 

 
he ICAR-National Institute of Animal Nu-

trition and Physiology, Bengaluru com-

mercialized the ‘OmeB’ product to M/s 

Gou Agritech (P) Limited on a non-exclusive ba-

sis through AgrInnovate India here today. 

The product OmeB is developed by the NIANP 

through comprehensive research and validated 

for the milk fat modulation through field studies 

in dairy animals. OmeB leads to a significant in-

crease in the mono and polyunsaturated fatty 

acids. The product also improves the conju-

gated linoleic acids and omega fatty acids con-

tent of the milk. The institute has already filed a 

patent for OmeB (No. 202211040737). 

Dr. Raghavendra Bhatta, Director, ICAR-NIANP, 

Bengaluru and Shri Shabarish C.N., Managing 

Director, M/s Gou Agritech (P) Limited signed 

the Memorandum of Agreement (MoA) on be-

half of their respective organizations for the li-

censing to commercial manufacturing and sale. 

Shri Shabarish said with the commercialization 

of product, the livestock dairy farmers can fetch 

more income through the milk fat modulation. 

He also added that the product is highly eco-

nomical and will help to improve the income of 

dairy farmers. 

Dr. Sudha Mysore, C.E.O., AgrInnovate India, 

New Delhi was also present. 
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Why Amul, India’s favourite Dairy brand is pivoting to regional language 
 AUG 10, 2022 

https://dairynews7x7.com/why-amul-indias-favourite-dairy-brand-is-pivoting-to-regional-language-messaging/ 

 
head of Independence Day, Campaign 

India speaks with Indian brands that 

set up operations in the country pre-in-

dependence and continue to dominate their 

space to understand how they have  evolved. 

Read on to understand how these brands aim to 

stay relevant for the next 75 years…   

Here’s an excerpt of our chat with RS Sodhi, 

managing director, GCMMF (Amul).    

The biggest advantage of being an Indian brand 

in the Indian market? Does it help gain consum-

ers’ trust?   I have been in the field of branded 

food for the last 40 years in India. There was a 

time in the 1980s when a housewife or a 

mother preferred to buy an imported brand 

when it came to buying branded food. Trust 

was a quality that was associated with imported 

brands and not Indian brands.   Gradually, over 

time, I have seen the same households, now 

running to buy Indian branded products. They 

have under stood that Indian brands are equally 

good as far as quality and hygiene.    More than 

Indian brands, consumers are  now looking at 

buying local brands from the regions they are 

staying in. They believe that  local brands are 

fresher and made to meet their taste. The third 

aspect is that they are affordable and provide 

better value.    

In the food industry, this has led to consumers 

now not only wanting ‘made in India’, but 

‘made in my state’ and ‘made in my district’. So, 

now for a national brand or an international 

brand, the biggest challenge is to give the per-

ception that it’s a regional brand.   How has the 

brand’s marketing strategy changed over 

time?   I’ll give a milk example.   We buy milk 

from various states. Now, we are changing the 

strategy on how to build that perception that 

the milk we sell in a particular state is pur-

chased from the local villages and farmers.   The 

other strategy we are following is that we are 

going more regional in our messaging. Whether 

it’s press, social media or TV, we are looking at 

creating brand opportunities via local lan-

guages.   

When we are talking about recipes or cooking 

shows too, we are organising them in local lan-

guages.   Who were your biggest competitors 

when you began? Do they exist now?   In dairy, 

we don’t have a single competitor pan-India. 

Our competition is from regional players, 

whether you take milk, butter, ghee, or even 

our ice creams.    In ice cream, we have Kwality 

Walls, as a competitor, but even they’re not 

available  pan-India.   In Karnataka, we are com-

peting with Nandini, Verka in Punjab, in Delhi its 

Mother Dairy, and in Mumbai there are 20-odd 

local brands.   The toughest marketing decision 

the company took in the last 75 years?   The 

first one we took was the toughest. In the 50s 

Dr Verghese Kurien decided to go for a Hindi 

brand name Amul. At that time competition 

was looking at creating international brands.   

Second, we’ve gone for umbrella branding with-

out sub-brands. Now, we are using the Amul 
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brand in other categories too, whether it’s a 

bakery, potato, honey etc.    We have also 

stated that whatever positioning we have taken 

for any brand, we won’t change that. We’ll have 

these going on for decades like – ‘Amul Doodh 

Peeta Hai India’ and ‘Utterly Butterly Deli-

cious’.   

How do you aim to keep the company relevant 

for the next 75 years?   The brand and company 

will be relevant if your products and brands are 

contemporary and serve the consumers.   By 

this, I also mean the farmers who we source the 

dairy from.    Also, you need to solve the pur-

pose of the consumer and provide the value of 

the product. You have to give value for money 

at affordable prices and have to keep innovat-

ing your brand in product delivery, positioning, 

packaging, variants and distribution channels. 

You have to also follow the  change in consumer 

needs.   

Your favourite brand campaign from your com-

pany from the last 75 years?   Amul Doodh 

Peeta Hai India would be my favourite. It gives a 

lot of energy.   Having said that, the top-of-mind 

campaign is ‘Utterly Butterly Delicious’.   (This 

article first appeared in a special print issue 

published by Campaign India for Independence 

Day.) 

 

 

 

Verghese Kurien — Father Of White Revolution Who Transfigured Dairy Sector In Inde-

pendent India 
10 Aug 2022 07:00 PM (IST) 
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butions-in-indian-dairy-sector-1545015 

 
ndia is the world’s largest milk-producing 

country, accounting for more than 22% of 

global and 57% of Asia’s total milk produc-

tion. The milk production of India has grown 

from 17 million tonnes in 1951 to187.7 million 

tonnes in the year 2018-2019, as per the official 

government website of Invest India.  

The same data shows that milk production in 

the country has grown at a compound annual 

growth rate of about 6.2 % to reach 209.96 mn 

tonnes in 2020-21 from 146.31 mn tonnes in 

2014-15. 

The boom that the sector has achieved in the 

past few years is due to the strong foundation 

and constant efforts taken by the authorities to 

make this industry efficient. The major credit 

for the establishment of this industry is given to 

Verghese Kurien. Also known as the "Father of 

the White Revolution" in India, Verghese Kurien 

was a social entrepreneur whose "billion-litre 

idea", Operation Flood, made dairy farming In-

dia's largest self-sustaining industry and the 

largest rural employment sector providing a 

third of all rural income. 

Let us have a look at his contributions to the In-

dian Dairy sector and how it has shaped the 

present and future of this sector:  

Who Is Dr Verghese Kurien? 

Engineer and entrepreneur Verghese Kurien is 

credited with leading India's White Revolution, 

which used a network of farmer cooperatives to 
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change the nation from a dairy importer to the 

largest milk producer in the world. 

Kurien studied at Loyola College of the Univer-

sity of Madras (B.Sc, 1940), where he also re-

ceived a 1943 bachelor's degree in mechanical 

engineering. 

He completed training in dairy engineering at 

the National Dairy Research Institute of Banga-

lore while pursuing his engineering studies at 

the Tata Iron and Steel Company in Jamshed-

pur, then in the state of Bihar (now Bengaluru). 

Kurien attended Michigan State University on a 

government scholarship and graduated with a 

master's in mechanical engineering in 1948. He 

had to work at the Government Research 

Creamery in Anand, Gujarat state when he re-

turned to India as a requirement of the scholar-

ship, which he started doing in 1949. 

Contribution Of Verghese Kurien In The Indian 

Dairy Sector  

An established system in which small local dair-

ies sold milk to a large supplier for very little 

money, and the supplier transported the milk to 

Bombay (now Mumbai) and sold it at a sizable 

profit, was being challenged at the time by a 

small cooperative of dairy farmers called the 

Kaira District Co-operative Milk Producers' Un-

ion. 

Sri Tribhuvandas Patel, the cooperative's chair-

man, requested Kurien's assistance in bolstering 

the group. Kurien took over as the cooperative's 

manager (which later came to be called Amul 

and became one of the largest food producers 

in India). 

Under his direction, the company bought dairy 

processing and storage equipment and estab-

lished itself as a dependable provider. It conse-

quently enhanced the quality of life for rural 

dairy farmers. 

On the basis of this model, further dairy cooper-

atives were established, and in 1965 Kurien was 

elected as the first chairman of the brand-new 

National Dairy Development Board. 

Through the growth of the cooperative move-

ment, he implemented Operation Flood, some-

times known as the "white revolution," a long-

term initiative with the goal of increasing milk 

output while also boosting rural incomes and 

maintaining prices affordable for consumers. 

He also founded the Gujarat Co-operative Milk 

Marketing Federation in 1973. Kurien got many 

awards and international recognitions, but two 

stand out in particular: the Ramon Magsaysay 

Award for community leadership and 

the (1963) World Food Prize (1989). 

Significance Of The Indian Dairy Sector In Cur-

rent Times  

As per an article published by The Hindu Busi-

ness Line about Indian Dairy Sector, this indus-

try is crucial for ensuring food security, lowering 

global poverty, creating job opportunities for 

women, and giving rural people a steady source 

of income. Furthermore, dairy farming is a vital 

source of income for landless and disadvan-

taged farmers in developing nations.  

Dairy is the only agri-product in which around 

70 to 80% final market value is shared with 

farmers and it accounts for approximately one-

third of rural household income in India.  

According to the FAO 2018 report, more than 

500 million people live in poverty, and many of 

them are small and marginal dairy farmers, 

hence we can say, this sector has improved 

farmer livelihood, creates jobs, supports agricul-

tural industrialisation and commercialisation, 

and enhanced nutrition for the masses.  

What Are The Different Challenges The Industry 

Is Facing? 

Many of the difficulties listed below are men-

tioned in relation to one another and the diffi-

culties that rural areas confront because this 

sector is strongly reliant on rural areas: 

Lack Of Proper Packaging And Labeling System: 

The material used for the packaging of dairy 

products includes paper-based products 

(coated or lined), glass, tin plate, aluminium foil, 

wood (wood), polymers, and laminates are 



some of the materials used in packaging (Tetra 

packs), etc. The accessibility to these materials 

in rural areas is low, there’s a scope for im-

provement and in the packaging system in this 

sector.  

Lack Of Market Intelligence: There is a lack of 

management in this sector, which leads to a 

lack of creativity and innovation, due to which 

many opportunities in this sector remain unno-

ticed and unexplored.  

Lack Of Research/Consumer Behaviour Analysis: 

People involved in the sector do not have ac-

cess to a mechanism that can make them un-

derstand the market needs and consumer be-

haviour. Basically, there is a lack of Research in 

this field.  

Cold Chain (Transportation) And Storage Facil-

ity: Dairy products are perishable commodities, 

hence, their storage and transportation have to 

be fast. Although the current status of transpor-

tation in this industry is on track, storage and 

transportation are one of the biggest challenges 

in this sector.  

What Are The Opportunities Under This Indus-

try? 

As per the data provided by the Ministry of 

Food Processing Industries following can be the 

basis of investment and exploration of new op-

portunities in the dairy industry:  

The dairy and animal husbandry sector contrib-

utes around 4.2% of India's GDP. It is a primary 

source of income for about 7 crore rural fami-

lies. Most of the milk producers are landless or 

small and marginal farmers. 

The government spires to achieve a liquid milk 

production capacity of 255 MMT by 2022. value 

added dairy products (VAPDs) like butter are 

projected to grow by a 5.3% Compound Annual 

Growth Rate (CAGR) from 2019-2025. 

Dairy is the single largest agricultural commod-

ity contributing 5% of the national economy, 

witnessing 6.4% (CAGR) in the past 5 years. 

What Are Various Government Initiatives Taken 

For This Industry? 

As per the information provided by Union Min-

ister for Fisheries, Animal Husbandry & Dairy-

ing, Parshottam Rupala in a written reply in Ra-

jya Sabha on 1st April 2022, the following are 

the initiatives taken by the government for the 

development of this sector:  

Rashtriya Gokul Mission (RGM) 

National Programme for Dairy Development 

(NPDD) 

Dairy Processing and Infrastructure Develop-

ment Fund (DIDF) 

Supporting Dairy Cooperatives and Farmer Pro-

ducer Organizations engaged in dairy activities 

(SDCFPO) 

Livestock Health & Disease Control Programme 

(LHDCP) 

National Livestock Mission (NLM) 

Animal Husbandry Infrastructure Development 

Fund (AHIDF) 

 

 

 

 

 

 

 

 

 

 

 

 



At This Rajasthan Petrol Pump Get A Discount In Exchange Of Used Milk Pouches, Plastic 

Bottles 
Aug 10, 2022, 11:48 IST 

https://www.indiatimes.com/news/india/rajasthan-petrol-pump-discount-for-used-milk-pouches-plastic-bottles-

576876.html 

A petrol pump in Bhilwara, Rajasthan has 

started offering a discount on fuel prices to cus-

tomers if they drop off used milk pouches and 

plastic bottles there. 

The initiative was launched by Ashok Kumar 

Mundra, owner of Chhaganlal Bagtawarmal pet-

rol pump located on Chittor Road to reduce 

wastage of single-use plastic. 

 
Re 1 discount on petrol,   50 paise on diesel 

He is offering a discount of Re 1 on a litre of 

petrol and 50 paise off on a litre of diesel, in ex-

change of SUP items. 

Since the launch of the initiative on July 15, 

Mundra said nearly 700 milk pouches have 

been collected. 

"I am giving a rebate of Re 1 per litre on petrol 

and 50 paise per litre on diesel if someone 

brings a milk pouch of one litre or two pouches 

of half a litre or a one litre water bottle. These 

pouches are collected at the petrol pump and 

will be given to Saras Dairy for disposal," Mun-

dra told PTI. 

"I initiated this campaign to create awareness 

against the use of plastics and polythene. I wish 

to see Bhilwara as a polythene- and plastic-free 

city because it not only harms the environment 

but also poses a threat to stray animals, particu-

larly cows," he said. 

 
Aims to collect 10,000 pouches in a month 

Mundra said his expectations have not been 

met as he anticipated at least 10,000 pouches in 

a month. 

"The number is quite low. Because of the mon-

soon season, the number of customers at the 

petrol pump is low. I am now planning to ex-

tend the campaign to six months," he said. 

Dairy brand will purchase the collected items 

The initiative has received the backing of Saras 

Dairy, a local dairy brand, Bhilwara district ad-

ministration and the pollution control board. 

Saras Dairy has agreed to take the milk pouches 

and bottles collected under the initiative. 

 
Mundra said he will ask Saras Dairy to start col-

lecting empty pouches at its booths across the 

city and, in lieu of that, people will be given 

coupons that could be redeemed at the fuel 

pump within six months. 

Other similar initiatives  
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A similar initiative was launched in Himachal 

Pradesh last month, in which students have 

been encouraged to bring single-use plastic 

items from their home and deposit it with the 

school, for which they will be paid Rs 75 a kg by 

the government. 

In neighbouring Uttarakhand, Waste Warriors, a 

NOG has been offering food coupons in ex-

change for plastic waste. 
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ontinuing with the trend from the previ-

ous year, the exports of agricultural and 

processed food products rose by 31 per 

cent in the first three months of the current Fi-

nancial Year 2022-23 (April-June) as compared 

to the corresponding period of FY 2021-22. 

According to the provisional data released by 

the Directorate General of Commercial Intelli-

gence and Statistics (DGCI&S), the overall ex-

port of APEDA products increased to USD 7408 

million in April-June 2022 from USD 5663 mil-

lion over the same period of the last fiscal. The 

export target for April-June 2022-23 was fixed 

at USD 5890 million. 

The initiatives taken by the Agricultural and Pro-

cessed Food Products Export Development Au-

thority (APEDA) which works under the Ministry 

of Commerce and Industry have helped the 

country in achieving 31 per cent of the total ex-

port target in the first quarter of the current fis-

cal. For the year 2022-23, an export target of 

USD 23.56 billion has been fixed by APEDA for 

the agricultural and processed food product 

basket. 

As per the DGCI&S provisional data, fresh fruits 

and vegetables registered four per cent growth, 

while processed fruits and vegetables recorded 

a significant growth of 59.71 per cent (April-

June 2022) as compared to the corresponding 

months of the previous year. 

Also, processed food products like cereals and 

miscellaneous processed items reported a 

growth of 37.66 per cent as compared to the 

first quarter of the previous year. 

In April-June, 2021, fresh fruits and vegetables 

were exported to the tune of USD 394 million 

that increased to USD 409 million in the corre-

sponding months of the current fiscal. Exports 

of processed fruits and vegetables (F&V) 

jumped to USD 490 million in Q1 of the current 

fiscal from USD 307 million in the corresponding 

months of the previous year. 

C 

https://www.indiatimes.com/news/india/from-tomorrow-19-single-use-plastic-items-will-be-banned-in-india-573549.html
https://www.indiatimes.com/news/india/from-tomorrow-19-single-use-plastic-items-will-be-banned-in-india-573549.html
https://dairynews7x7.com/dairy-records-67-15-increase-in-exports-in-q1-of-fy23-as-against-last-year-same-quarter/
https://dairynews7x7.com/dairy-records-67-15-increase-in-exports-in-q1-of-fy23-as-against-last-year-same-quarter/
https://agriculturepost.com/tag/dgcis/
https://agriculturepost.com/tag/dgcis/
https://agriculturepost.com/tag/apeda/
https://agriculturepost.com/tag/apeda/
https://agriculturepost.com/tag/apeda/


Basmati rice exports witnessed a growth of 

25.54 per cent in the first three months of FY 

2022-23 as its export increased from USD 922 

million (April-June 2021) to USD 1157 million 

(April-June 2022), while the export of non-bas-

mati rice registered a growth of 5 per cent in Q1 

of current fiscal. Non-basmati rice export in-

creased to USD 1566 million in the first three 

months of the current fiscal from USD 1491 mil-

lion in the corresponding months of the previ-

ous year. 

The export of meat, dairy and poultry products 

increased by 9.5 per cent and the export of 

other cereals recorded a growth of 29 per cent 

in Q1 of the current fiscal. The dairy products 

alone recorded a growth of 67.15 per cent as its 

export rose to USD 191 million in the first three 

months of the current fiscal from USD 114 mil-

lion in the corresponding months of the previ-

ous year. 

Other cereals’ export increased from USD 237 

million in April-June 2021 to USD 306 million in 

April-June 2022 and the export of livestock 

products increased from USD 1022 million in 

April-June 2021 to USD 1120 million in April-

June 2022. 

“We continue to provide technical and financial 

assistance to various stakeholders in the agri-

cultural goods value chains for boosting exports 

of unique products from the country,” Dr. M 

Angamuthu, Chairman, APEDA, said. 

As per the DGCI&S data, the country’s agricul-

tural exports had grown by 19.92 per cent dur-

ing 2021-22 to touch USD 50.21 billion. The 

growth rate is significant as it is over and above 

the growth of 17.66 per cent at USD 41.87 bil-

lion achieved in 2020-21 and has been achieved 

in spite of unprecedented logistical challenges 

in the form of high freight rates and container 

shortages. 

APEDA had scripted a new history by exporting 

agricultural and processed food products to the 

tune of USD 25.6 billion in 2021-22, which was 

around 51 per cent of India’s total agricultural 

goods exports of more than USD 50 billion. 

“Through creating a necessary ecosystem of ex-

ports along with collaboration with key stake-

holders in the agri-exports’ value chains, we are 

aiming to sustain the growth in India’s agricul-

tural and processed food exports in the current 

fiscal as well,” Angamuthu, said. 
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early 700 milk pouches have been col-

lected this month. 

Get a discount of Re 1 on a litre of pet-

rol and 50 paise off on a litre of diesel. In return, 

dispose empty milk pouches and plastic water 

bottles at a petrol pump in Rajasthan’s Bhil-

wara. 

This is how Ashok Kumar Mundra, owner of 

Chhaganlal Bagtawarmal petrol pump located 

on Chittor Road, is encouraging people to shun 

single use plastics (SUPs). 

“I am giving a rebate of Re 1 per litre on petrol 

and 50 paise per litre on diesel if someone 

brings a milk pouch of one litre or two pouches 

of half a litre or a one litre water bottle. These 

pouches are collected at the petrol pump and 

will be given to Saras Dairy for disposal,” Mun-

dra told PTI. 

“I initiated this campaign to create awareness 

against the use of plastics and polythene. I wish 
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to see Bhilwara as a polythene- and plastic-free 

city because it not only harms the environment 

but also poses a threat to stray animals, particu-

larly cows,” he said. Saras Dairy, a dairy brand in 

Rajasthan has committed to disposing of the 

empty pouches collected at the petrol pump. 

Mundra said nearly 700 milk pouches have 

been collected. 

“The number is quite low. Because of the mon-

soon season, the number of customers at the 

petrol pump is low. I am now planning to ex-

tend the campaign to six months,” he said. 

At present, the pouches and bottles are being 

collected at Mundra’s petrol pump and dumped 

at a nearby place owned by him. These are later 

handed over to the dairy. 

Mundra said he will ask Saras Dairy to start col-

lecting empty pouches at its booths across the 

city and, in lieu of that, people will be given 

coupons which could be redeemed at the fuel 

pump within six months. “This will be more use-

ful for people,” he said. 

Vipin Sharma, MD of Bhilwara Dairy, a unit of 

Saras Dairy, said the scope of the campaign 

could be extended if Mundra proposes. 
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early 700 milk pouches have been col-

lected this month. 

Get a discount of Re 1 on a litre of pet-

rol and 50 paise off on a litre of diesel. In return, 

dispose empty milk pouches and plastic water 

bottles at a petrol pump in Rajasthan's Bhil-

wara. 

This is how Ashok Kumar Mundra, owner of 

Chhaganlal Bagtawarmal petrol pump located 

on Chittor Road, is encouraging people to shun 

single use plastics (SUPs). 

"I am giving a rebate of Re 1 per litre on petrol 

and 50 paise per litre on diesel if someone 

brings a milk pouch of one litre or two pouches 

of half a litre or a one litre water bottle. These 

pouches are collected at the petrol pump and 

will be given to Saras Dairy for disposal," Mun-

dra told PTI. 

"I initiated this campaign to create awareness 

against the use of plastics and polythene. I wish 

to see Bhilwara as a polythene- and plastic-free 

city because it not only harms the environment 

but also poses a threat to stray animals, particu-

larly cows," he said. Saras Dairy, a dairy brand in 

Rajasthan has committed to disposing of the 

empty pouches collected at the petrol pump. 

Mundra said nearly 700 milk pouches have 

been collected. 

"The number is quite low. Because of the mon-

soon season, the number of customers at the 

petrol pump is low. I am now planning to ex-

tend the campaign to six months," he said. 

At present, the pouches and bottles are being 

collected at Mundra's petrol pump and dumped 

at a nearby place owned by him. These are later 

handed over to the dairy. 

Mundra said he will ask Saras Dairy to start col-

lecting empty pouches at its booths across the 

city and, in lieu of that, people will be given 

coupons which could be redeemed at the fuel 

pump within six months. "This will be more use-

ful for people," he said. 

Vipin Sharma, MD of Bhilwara Dairy, a unit of 

Saras Dairy, said the scope of the campaign 

could be extended if Mundra proposes.
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 group of scientists has concluded that 

ancient Europeans drank milk for mil-

lennia despite the digestive problems it 

may have caused, casting doubt on theories on 

how humans evolved to tolerate it. 

Scientists have long speculated that an enzyme 

needed to avoid any gastrointestinal discomfort 

developed rapidly in populations where domes-

ticating dairy animals was prevalent. 

People who could tolerate milk, that theory 

goes, gained a new source of calories and pro-

tein and passed on their genes to more healthy 

offspring than those without the genetic trait — 

known as lactase persistence — that allows 

themto digest the sugar in milk into adulthood. 

But a new study has offered a radically different 

theory, arguing that side effects such as gas, 

bloating and intestinal cramps weren’t enough 

on their own to move the evolutionary needle 

on the genetic mutation. 

“Prehistoric people in Europe may have started 

consuming milk from domesticated animals 

thousands of years before they evolved the 

gene to digest it,” the study’s authors said. 

The study, published in the journal Nature, was 

produced in collaboration with more than 100 

scientists across a range of fields including ge-

netics, archaeology and epidemiology. The sci-

entists mapped out estimated milk consump-

tion in Europe from approximately 9,000 years 

ago to 500 years ago. 

By analyzing animal fat residues in pottery from 

hundreds of archaeological sites, alongside DNA 

samples harvested from ancient skeletons, the 

researchers concluded that lactase persistence 

was not common until around 1,000 B.C., nearly 

4,000 years after it was first detected. 

And, rather than in times of abundance, they ar-

gue that it was during famine and epidemics 

that having the mutation became critical to sur-

vival: when undigested lactose could lead to se-

rious intestinal illnesses and death. 

Using archaeological records to identify periods 

where populations shrank, they concluded that 

people were more likely to drink milk when all 

other food sources had been exhausted, and 

that during those periods, diarrhea was more 

likely to escalate from a mild to a deadly condi-

tion. 

George Davey Smith, an epidemiologist at the 

University of Bristol, who teamed up with the 

researchers on an analysis of contemporary 

data on milk and lactase persistence in current 

populations, said the study raises “fascinating 

questions” about whether some people who 

believe they are lactose intolerant “might actu-

ally be fine if they drank milk.” 

About a quarter of Americans are lactose intol-

erant. In a lawsuit filed last year, a group of 

American doctors asked why the U.S. Depart-

ment of Agriculture’s dietary guidelines recom-

mend so much dairy — suggesting that the fed-

eral agency is looking out for the interests of 

the meat and dairy industries rather than the 

health of Americans. 

USDA dietary guidelines are driven by milk mar-

keting concerns — not nutrition — lawsuit al-

leges 

Previous studies have suggested that popula-

tions had to rely heavily on dairy before individ-

uals adapted to tolerate it in abundance. A 

smaller study in 2014 found the variation that 

allows humans to digest lactose didn’t appear in 

Hungarian DNA samples until 3,000 years ago, 
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whereas it may have cropped up as far back as 

7,000 years in places such as Ireland where 

cheesemaking became abundant. 

Amber Milan, an expert in dairy intolerance at 

the University of Auckland, said the idea that 

the lactase mutation became important to sur-

vival only when Europeans began enduring epi-

demics and famines is a “sound theory” and 

“supported by previous research of drivers of 

genetic selection.” 

She added, however, that she is not sure the 

new study “entirely rules out that widespread 

milk consumption was the evolutionary force 

behind lactose tolerance” — partly because the 

genetic data was collected from Biobank, a Brit-

ish biomedical database of genetic and health 

information from some 500,000 people. 

The authors have also focused on the major Eu-

ropean genetic variant for lactase persistence 

— which, while appropriate for this study, 

“does potentially miss other genetic variants 

that result in lactase persistence,” Milan said. 
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 new study published today in the jour-

nal Nature by University of Bristol and 

University College London researchers 

found that people’s ability to digest lactose be-

came common almost 5,000 years later than 

the first signs of human milk consumption, 

which date back to around 6,000 BC. 

They also found, using new computer modeling 

methods, that milk consumption wasn’t the rea-

son for the increase in lactose tolerance. 

“Milk didn’t help at all,” study author Mark 

Thomas, a University College London re-

searcher, told DW. 

“I’m excited about the statistical modeling 

method that we developed. As far as I’m aware, 

nobody’s done that before,” said Thomas. 

What is lactose intolerance? 

All babies can normally digest lactose. But for 

most of them, this ability will start to wane after 

they wean off breastmilk. 

Today about two thirds of people are lactase 

non-persistent, which means they can’t digest 

lactose, the main sugar in milk. 

People who are lactase non-persistent can’t 

produce an enzyme called lactase, which breaks 

down lactose. When this enzyme is absent, lac-

tose is free to travel to the colon, where bacte-

ria feast on it. 

This can cause unpleasant side effects, like 

cramps, farting or diarrhea. Together these 

symptoms are called lactose intolerance. 

Surprising results 

The results of this study are contrary to a wide-

spread belief that our prehistoric ancestors’ 

consumption of dairy led to the evolution of a 

genetic variation allowing them to digest lac-

tose even after adulthood. 

This assumption can be partly traced to the 

marketing of the alleged health benefits of lac-

tose tolerance. For years, milk companies, doc-

tors and even nutritionists have peddled milk 

and dairy as important supplements of vitamin 

D and calcium and good sources of uncontami-

nated water. 

But the researchers quickly dismissed these 

ideas after analyzing a huge set of DNA and 

medical information of people in the UK. They 

found that whether or not they could tolerate 

lactose had little effect on people’s health, their 

calcium levels or whether they drank milk or 

not, said Thomas 
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Why did lactase persistence evolve? 

Genetic studies show that lactase persistence is 

“the most strongly selected single gene trait to 

have evolved in the last 10,000 years”, said 

Thomas. 

At around 1,000 BC, the number of humans 

with the capacity to digest lactose, which is en-

coded in one gene, started to increase rapidly. 

After discovering that milk consumption was 

not behind this burst of growth, the researchers 

tested two alternative hypotheses. 

One hypothesis was that when humans became 

exposed to more pathogens, symptoms of lac-

tose intolerance combined with the new infec-

tious agents could turn deadly. 

“We know that pathogen exposure would have 

gone up over the last 10,000 years as popula-

tion densities increase, as people live closer to 

their domestic animals,” said Thomas. 

The other hypothesis had to do with famines. 

When the crops sowed by lactose intolerant 

prehistoric populations failed, milk and dairy 

products became some of their only options for 

nourishment. 

“If you’re a healthy person, you get diarrhea. 

It’s embarrassing. If you are severely malnour-

ished and you give yourself diarrhea, there’s a 

good chance you’re going to die,” said Thomas. 

The researchers used the same computer mod-

eling methods to examine whether these ideas 

could better explain the evolution of lactase 

persistence. 

“And they did, way, way better,” said Thomas. 

“All these theories that ultimately relate to milk 

use don’t seem to help.” 

The study mostly focused on European popula-

tions, and more research is needed for other 

continents. 

Unfortunately, finding ancient DNA in African 

countries is trickier because it’s hotter, “and 

heat is a big determinant of whether DNA sur-

vives,” said Thomas. 
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 have often quoted an OECD-ICRIER study 

that puts an economic value to the losses 

suffered by the Indian farmers in the 16-

year period, between 2000 and 2016. It puts 

the loss at a staggering Rs45 lakh crores, which 

means on an average, every year farmers suf-

fered a loss of roughly Rs2.64 lakh crore. While 

some may contest the study findings, question-

ing the methodology, and others may find the 

loss to be an underestimate, the fact that per-

haps for the first time an effort was made to 

measure the extent of loss that farmers suf-

fered over an extended period, was solely 

missed. 

Nevertheless, there was no public outcry over 

this. Except for a few of us writing and speaking 

about this study, and what it means to the sur-

vival of Indian farmers, the media as well as the 

academia was largely silent. Nor did Parliament 

take notice of this study, which actually pointed 

to the fundamental reason behind the acute 

farm distress that continues to prevail. Consid-

ering that more than 3.5-lakh farmers have 

committed suicide in the past 25 years or so, I 

thought the nation will feel outraged at what 

the study brought out. But nothing like this hap-

pened. It was business as usual. 
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But the significant point that is often missed is 

that the real beneficiary of the low prices to 

farmers was actually the consumer. While farm-

ers invariably got 15 per cent less than what 

they should have ideally received, the consum-

ers gained a price advantage by 25 per cent. 

The consumers silence therefore was under-

standable. That’s what we normally would be-

lieve. This may however not be fair because I 

have always believed that a responsible con-

sumer would always stand with the producer, in 

this case the farmers, provided he knows that 

the low price he is paying is primarily the reason 

behind farmer suicides and the grave agrarian 

distress that prevails. 

My feeling is that consumers are not properly 

educated and no effort has been made to make 

them aware that because the farmers often has 

to sell his produce at a distress price, the in-

debtedness he carries multiplies leading to dis-

tress. Most farm suicides happen when the in-

debtedness burden crosses a threshold level 

that may vary from a family to family. If only the 

consumer was willing to pay relatively higher 

prices for the agricultural commodities they 

buy, farm livelihoods could easily become via-

ble. In this age of ‘competitive’ prices, where 

businesses try to reduce market prices, we 

should realise that it is actually the big business 

and trade that is the real culprit. Why I say so is 

because when economists try to promote ‘com-

petitive’ global value chains, they actually turn a 

blind eye to the misery the supply chains inflict 

on the farmers, the primary producer of the ag-

ricultural commodities. Every agricultural supply 

chain and I don’t know of any exception, ends 

up inflicting a severe damage to farm liveli-

hoods. We can blame the consumers for not 

willing to pay a higher price, but it is the busi-

ness that wants to extract its pound of flesh by 

way of higher margins. 

Let’ take the case of milk prices. I have come 

across reports of milk producers putting up ban-

ners seeking apologies from the people that 

they can’t produce milk anymore at the prices 

they are being offered. That was from a recent 

protest in Ireland. In UK, dairy farmers rue the 

withdrawal of the milk boards in the name of 

economic liberalisation, which has exposed 

them to ruthless exploitation by the markets. 

Milk prices have been reduced over the years 

by super markets in a bid to stay competitive. In 

US, 93 per cent of the small dairy farms have 

pulled down the shutter since 1970s because of 

a steady reduction in milk prices. It is not supply 

demand as the companies would make us be-

lieve, but it is simply the greed for bigger share 

of profits that leads to a race towards rock bot-

tom prices. This becomes clearly evident when 

one realises that despite the mass closure of 

small dairy farms, milk production in the US has 

actually increased with the entry of big players 

and mega dairy farms. 

But the entire business of ‘competitive’ prices 

can be set aside when consumers realise that 

the prices they pay for the milk they buy from 

stores actually is not enough for farmers to sur-

vive. This realisation has brought about a new 

revolution in consumer behaviour in France. 

This experiment should serve as an example for 

others to follow the path-breaking trend. It only 

tells us that consumers are willing to change 

provided we make a serious and honest effort 

to educate them. Untiring efforts by Nicholas 

Chabanne has made farmers realise that they 

need to pay a higher retail price. He set up a 

French cooperative brand C’est qui le patron 

(Who’s the boss?). It has developed a new mar-

keting culture wherein consumers are willing to 

pay an extra price to sustain the dairy business, 

to see that dairy farmers don’t go bust. What 

began as a small initiative in 2016, this milk 

brand now tops the sale of milk in France, sell-

ing more than 301 million litres of fair priced 

milk by now. More than 11.5 million consumers 

have reposed faith in this excellent endeavour, 

which ensures that 45 per cent of the end con-

sumer price goes to the farmer. This should be a 



lesson to imbibe, especially in Europe and 

America, where dairy farmers are somehow 

struggling to survive. 

In India, Amul milk cooperative already claims 

that it pays 80 per cent of the end consumer 

price to farmers. Reverting back to the French 

cooperative, each farmer has to pay an enrol-

ment fee of Euro 1 to become a member. The 

coop has launched 32 new products like butter, 

pasta, applesauce, wine, sour cream, flour, sar-

dines, pizza, etc. and the market for these prod-

ucts is also growing. The loud message is that 

we have to make the consumers realise that the 

true cost of cheap food is borne largely by farm-

ers. Consumers would then be certainly willing 

to pay a higher price for reasons that are genu-

ine and ethical and also when companies are 

transparent in their business practices. 

Imagine, if the Indian farmers were to get a fair 

price for their produce, the rural economy will 

certainly rock. More money in the hands of 

farmers would mean more rural prosperity. It 

may not be easy to make the consumers realise 

that they hold the key, but it is certainly doable 

given the determination and dedication amply 

demonstrated by Nicholas Chabanne. Let’s 

hope, this inspires hundreds of flowers in India 

to bloom, to launch a new market revolution 

where consumers decide. 

BizzBuzz August 4th 2022 written by Devinder 

Sharma (The author is a noted food policy ana-

lyst and an expert on issues related to the agri-

culture sector. He writes on food, agriculture 

and hunger) 
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IVEN the spectacular role Indian farm-

ers have played in pulling the country 

out of the ‘ship-to-mouth’ existence 

and turning it into a food-surplus nation, agri-

culture has emerged as the brightest star of the 

Indian economy. Whether we would like to pub-

licly acknowledge it or not, a vibrant agriculture 

had laid out a strong foundation for economic 

growth. 

As India celebrates 75 years of Independence, it 

is time to recognise that the pathway to attain a 

glorious future in the next 25 years passes 

through agriculture. With the right kind of pol-

icy mix and a renewed cycle of public sector in-

vestments, aimed more at farmers’ welfare and 

protecting the environment, agriculture alone 

has the potential to reboot the economy, sus-

tain millions of livelihoods, and in the process 

emerge as a powerhouse of economic growth. 

More so, at a time when the Inter-governmen-

tal Panel on Climate Change has begun to ques-

tion the GDP-based growth model, rebuilding 

sustainable agriculture will hold the key to In-

dia’s development story. 

From the time when Jawaharlal Nehru, speaking 

from the ramparts of the Red Fort on August 

15, 1955, had said, “It is very humiliating for any 

country to import food. So everything else can 

wait, but not agriculture,” India has come a long 

way by attaining food self-sufficiency and leav-

ing the painful history of repeated famines and 

starvations in the past. Subsequently, Nehru’s 
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successor, Lal Bahadur Shastri, faced the humili-

ation that comes along with food imports. Call-

ing the American war in Vietnam as ‘an act of 

aggression’ Shastri had annoyed the then US 

President Lyndon Johnson. Food imports into 

India under the PL-480 scheme were thereby 

reduced to a trickle, necessitating the Prime 

Minister to urge fellow Indians to fast once a 

week. 

During that period, the Paddock brothers’ book 

Famine 1975! had written off India and pre-

dicted that millions would starve to death in the 

years to come. That was the period when India 

earned the epitaph ‘ship-to-mouth’ existence 

when food would come directly from the ship 

to the hungry mouths. Anyway, what the au-

thors, popularly referred to as the prophets of 

doom, had failed to visualise was the potential 

of India to rebound on the food front, and usher 

in food self-sufficiency in the next few years. 

When the then PM Indira Gandhi allowed the 

import of 18,000 tonnes of miracle dwarf wheat 

varieties in 1966, the seeds of the Green Revo-

lution were effectively sown. With the scientific 

research and development infrastructure al-

ready laid out by Nehru when he had set up the 

first agricultural university at Pantnagar, fol-

lowed by Punjab Agricultural University at Lu-

dhiana, which along with the Indian Agricultural 

Research Institute, New Delhi, eventually 

helped adapt the dwarf wheat varieties to the 

Indian conditions. The seeds were distributed to 

farmers in 5-kg packs; and the over-enthusiastic 

Punjab farmers turned the tables, achieving a 

record harvest in the first year. 

The success in wheat was followed in rice, and 

subsequently production jumped in crops like 

cotton, sugarcane, and fruits and vegetables. In-

dia now produces close to 315 million tonnes of 

foodgrains and 325 million tonnes of fruits and 

vegetables. From standing with a begging bowl, 

the long strides India had taken to first move to 

food self-sufficiency and finally emerging as a 

net agricultural exporter is a saga of valour, sci-

entific acumen and the right kind of public poli-

cies. This included the two planks of a ‘famine-

avoidance’ strategy — providing farmers with 

the Minimum Support Price (MSP) to act as an 

incentive, and setting up of the Food Corpora-

tion of India (FCI) to mop up the huge market 

arrivals, and distribute the grain surplus in the 

deficit areas through a network of public distri-

bution outlets. 

Prior to the advent of the Green Revolution (a 

term coined later by William Gaud), Shastri had 

laid the foundation of a milk revolution when 

he launched the cooperative movement to in-

crease the production of supply of milk. Called 

popularly as the White Revolution, it is consid-

ered to be the world’s most successful rural de-

velopment programme. The dairy cooperatives 

have turned India into the world’s largest pro-

ducer of milk, with production crossing 204 mil-

lion tonnes. The combination of the White Rev-

olution with the achievements of the Green 

Revolution transformed the face of India’s vil-

lages; dairy farming has come to be regarded as 

the saviour of the farming community reeling 

under acute distress. 

Farmers have been producing a record harvest 

every year, but year after year, their incomes 

remain frozen or are on the decline. 

Although the latest report of the Situation As-

sessment Survey for Agricultural Households, 

2019 (pertains to a period before the lockdown) 

points to an average farm income of 

Rs 10,286 (including income from non-farm ac-

tivities) per month, the massive reverse migra-

tion that India witnessed after the lockdown 

was imposed clearly shows that the immediate 

need is to make agriculture more profitable and 

economically viable. At a time when the world 

is faced with jobless growth, with increased 

pace of automation taking away jobs at a fast 

pace, reviving agriculture remains the only op-

tion to absorb the large workforce. This will 



drastically reduce the employment pressure on 

the cities. 

With the Green Revolution having outlived its 

utility, it is time to move to the next stage. The 

75th anniversary of Independence provides an 

excellent opportunity to rethink and redesign 

the future road map. This will call for a radical 

shift in the dominant economic thinking, mov-

ing away from the economic thought that has 

always relied on sacrificing agriculture for the 

sake of industry. It hasn’t worked, leading to 

massive inequality. The focus now has to revert 

back to rebuilding agriculture, making village 

the hub of hopes and aspirations of the future. 

Providing guaranteed income to farmers and 

shifting to climate-resilient agriculture calls for 

a transformation of the food systems that goes 

beyond the usual. 

Agriculture leads to atmanirbharta and is the 

way to achieve the Prime Minister’s vision of 

Sabka Saath, Sabka Vikas. This is the way to a 

new and assertive India. 
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aha Vikas Aghadi’s streak to end 

soon?  

Is the Maha Vikas Aghadi experiment 

over in Maharashtra? Uddhav Thackeray 

stepped down as chief minister following the 

revolt of Eknath Shinde and his 40 Shiv Sena 

MLAs – since when no major meeting of Maha 

Vikas Aghadi (MVA)leaders has happened. Ajit 

Pawar as Leader of Opposition has been meet-

ing the chief minister, deputy chief minister and 

even the state Governor. While the Congress 

has become independent, Shiv Sena chief Ud-

dhav Thackeray is busy fire-fighting to keep his 

flock together. No joint meeting of three party 

leaders are happening any more. Buzz is Shiv 

Sena will exit the alliance and revert to its old 

roots  which will mark the end of the 2.5-year-

old streak of the MVA. 

Sharad Pawar’s silence on Raut surprising 

Those in political circles are taken aback with 

NCP chief Sharad Pawar who has not given his 

statement over the arrest of Shiv Sena leader 

Sanjay Raut by the ED in connection with a 

PMLA Act probe. It has been six days since the 

arrest and Pawar has not made any statement 

so far. Pawar and Raut share a good relation-

ship and in Delhi Raut was always seen with 

Pawar whenever there were meetings of Oppo-

sition leaders. Interestingly, Leader of Opposi-

tion, Rajya Sabha, Mallikarjun Kharge; Congress 

leader Rahul Gandhi and even Priyanka Gandhi 

gave statements and came out in support of 

Raut in this crisis, but Pawar who is close to 

Raut has been keeping mum is quite surprising 

for everyone. 

No cabinet expansion in sight in assembly  

There is no full-fledged cabinet in Maharashtra 

since the last 35 days. This is the first time that 

a state has a government but no cabinet. Inter-

estingly, Devendra Fadnavis who was sworn as 

deputy chief minister in Eknath Shinde govern-

ment in Maharashtra has not allocated any 

portfolios to the chief minister. It was expected 

that Eknath Shinde would allocate responsibili-

ties of key ministries’ and ease the burden till a 

cabinet expansion materialises. In the two per-

son cabinet, deputy chief minister Devendra 

Fadnavis is functioning without any portfolio. 
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So, he could not take any decision and what-

ever decision the CM is taking, he has to en-

dorse it and give bytes to the media.    
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nion Cooperation Minister Amit Shah, 

who is in Bangalore, would be visiting 

one of the plants of the Karnataka 

State Dairy Federation which owns the famous 

brand named Nandini. 

A federation of more than 16 milk unions, the 

state dairy federation is doing brisk business. 

More than 26 lakhs farmers are associated with 

the dairy federation. 

Shah is on a two-day visit to the state and will 

attend the Sankalp se Siddhi conference with 

CM Bommai and others,” the Karnataka CMO. 

Being a cooperator at his heart, he does not 

lose a chance to visit co-operatives wherever he 

goes, said one of the officials of the Ministry. 

Karnataka Cooperative Milk Producers’ Federa-

tion Limited (KMF) the second largest dairy co-

operative amongst the dairy cooperatives in the 

country. In South India it stands first in terms of 

procurement as well as sales. 

One of the core functions of the Federation is 

marketing of Milk and Milk Products. The Brand 

“Nandini” is the household name for Pure and 

Fresh milk and milk products, claims its website. 

 

 

At IDF World Dairy Summit, India to look for milk productivity improvement 
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espite being world’s largest milk pro-

ducer with largest cattle population, 

India’s lags behind in yield 

India will look to improve its per animal milk 

productivity by drawing lessons from advanced 

nations at the four-day International Dairy Fed-

eration World Dairy Summit (IDF WDS 2022), 

scheduled to be held in New Delhi from Sep-

tember 12. 

Currently, the world’s largest milk producer 

with about 210 million tonnes production per 

year, India lags behind many advanced coun-

tries in dairy productivity. This, according to 

dairy sector leaders, will be a key takeaway for 

U 
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the country from the three-day Summit that has 

a theme of “livelihood and nutrition”. 

Speaking to the media on Wednesday, Meenesh 

Shah, Chairman, National Dairy Development 

Board (NDDB), said, “We are continuously work-

ing on improving the productivity of animals. In-

dia is the largest milk producer, which is be-

cause we have the largest number of animals. 

(But) On the productivity per animal, we are be-

hind several other countries. We need to in-

crease the productivity of the cattle through 

collective efforts.” 

However, he said over the past few years, In-

dia’s dairy sector has achieved remarkable suc-

cess in improving productivity. “This process 

needs to continue,” he said. 

Announcing the IDF WDS 2022 at Anand, Shah 

said on September 12- 15, 2022 India will show-

case dairy farmers with an average per capita 

cattle holding of about 3-4 as the foundation of 

India’s dairy economy against the developed 

world, which has about 200-400 animals per 

farm. 

RS Sodhi , Managing Director, Gujarat Coopera-

tive Milk Marketing Federation (GCMMF), 

which markets Amul brand of milk products, 

said the summit, in which about 400 dairy farm-

ers will participate, will showcase how about 

1.2 crore members of dairy cooperatives across 

the country combine together to produce, pro-

cess and market their milk on a daily basis. 

Amul and Nandini (a dairy brand owned by Kar-

nataka Cooperative Milk Producers’ Federation 

Ltd) are the main sponsors of the summit , 

which is powered by NDDB arm Mother Dairy 

Fruit and Vegetables Pvt Ltd. 

BC Sateesh , Managing Director, KMF, said, the 

Summit will be a platform to encourage the 

next generation to engage in successful dairy-

ing. “At KMF, we have 26 lakh dairy farmers, 

producing about one crore litres of milk daily 

and they earn 80 paise from each rupee earned. 

About 90 per cent of our farmers are small and 

marginal farmers. This will be a big platform to 

attract the next generation for dairying.” 

As per the NDDB data, India’s daily milk collec-

tion is about 12 crore litres from organised play-

ers. Of this, about 6 crore litres come from the 

cooperatives and the rest from private players. 

GCMMF has a share of about 2.6 crore litres in 

cooperative space. IDF’s WDS is being held in In-

dia after a gap of 48 years with about 1,500 del-

egates from over 40 countries likely to partici-

pate. 

 

 

 

18% GST on ice-cream parlours effective only from Oct 6, 2021 
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ce-cream parlours can breathe easy as the 

Finance Ministry has said that the 18 per 

cent GST will not take retrospective effect. 

It also said that fees for entrance exams, issu-

ance of migration certificates etc and charges 

for preferred location of land will not attract 

GST. 

Based on the recommendations by the GST 

Council in its June meeting, the Finance Ministry 

came out with a set of circulars clarifying taxa-

tion issues on various goods and services, on 

Wednesday. 

Earlier circular 
I 
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Last September, the GST Council recommended 

levying of GST on ice-cream parlours at the rate 

of 18 per cent with ITC, and not 5 per cent with-

out ITC.The argument was that since they sell 

already manufactured goods, they are not res-

taurants and so attract GST at the higher rate. 

Accordingly, a circular was issued in October 

last year for imposition of higher rate, but there 

was no clarity whether it would be prospec-

tively or retrospectively applied. This created 

some confusion that the higher rate could be 

levied from July 1, 2017. 

Now, it has been clarified that the higher rate 

would be effective from October 6, 2021. 

“Since the decision is only to regularise the past 

practice, no refund of GST shall be allowed, 

even if already paid at 18 per cent,” a circular is-

sued on Wednesday said. 

Land lease, education, IVF 

The same circular clarified that the amount or 

fee charged from prospective students for en-

trance or admission, or for issuance of eligibility 

certificate to them in the process of their en-

trance/admission as well as the fee charged for 

issuance of migration certificates by educational 

institutions is covered by the exemption under 

the GST notification. 

The circular clarified that location charges or 

preferential location charges paid upfront in ad-

dition to the lease premium for long term lease 

of land constitute part of upfront amount 

charged for long term lease of land and are eli-

gible for the same tax treatment, and therefore 

eligible for exemption. “It is clarified that sale of 

developed land is also sale of land. and accord-

ingly [it] does not attract GST,” it said. However, 

it may be noted that any service provided for 

development of land, like levelling, laying of 

drainage lines (as may be received by develop-

ers) shall attract GST at applicable rate for such 

services. 

On the issue of applicability of GST on services 

in the form of Assisted Reproductive Technol-

ogy (ART)/ In vitro fertilisation (IVF), the circular 

said: “It is clarified that services by way of IVF 

are also covered under the definition of health 

care services for the purpose of exemption from 

notification.” 
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t a time when several milk producing 

centres are battling LSD, the country 

will host the International Dairy Feder-

ation’s World Dairy Summit 2022 at the India 

Expo Centre & Mart in Greater Noida, Uttar Pra-

desh (New Delhi-NCR) from September 12 to 

15, where stakeholders from 40 countries will 

participate, said Meenesh Shah, chairman of 

the National Dairy Development Board (NDDB). 

“The last World Dairy Summit was organised in 

1974 in New Delhi. After 48 years, we are or-

ganising the summit again in India. It is a pres-

tigious event for us as India is now the largest 

milk producer in the world and we have the 

highest number of cattle. The last time this 

event was held, we were import-dependent and 

now we are self-sufficient… If this continues, 

the day is not far when we will start exporting 

milk and milk products,” said Shah who is also a 

member secretary of Indian National Commit-

tee of IDF (International Dairy Federation). 

“We have a small-holder dairy farming system, 

where one owner has three to five cattle. In 

comparison, in developed countries that are 

large milk producers, like Australia, US, Canada 

and New Zealand, the average size of animal 
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holding is 200 to 400 cattle. This is a good op-

portunity to showcase this unique model to the 

world,” he added. 

The theme of the event is “Dairy for Nutrition 

and Livelihood” and the sponsors are Amul and 

Nandini (marketed by Karnataka Cooperative 

Milk Producers’ Federation Ltd). Mother Dairy 

will be the principal sponsor for the event. 
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ith the dreaded viral infection 

Lumpy Skin Disease (LSD) claiming 

over 1,500 cattle lives in Gujarat in 

the past 3-4 months, Chief Minister Bhupendra 

Patel on Tuesday visited Kutch, the worst-hit 

district, to assess the treatment and vaccination 

efforts by the administration. 

Of the 54,000 reported cases in the State, Kutch 

district accounts for around 38,000 so far. 

Patel visited the isolation and vaccination cen-

tres in Kutch even as the infection spread to 20 

of the 33 districts, affecting most of the milk-

producing regions. 

As per government data on August 1, 2,083 vil-

lages across 20 districts have reported the out-

break caused by the pox virus, which is believed 

to be spread by mosquitoes, bees and other in-

sects. 

About 10 lakh healthy animals have been inocu-

lated so far. 

A goat-pox vaccine, developed by Ahmedabad-

based Hester Biosciences Limited, has been re-

purposed with dosage changes . 

Impact on milk output 

In Kutch, the Chief Minister appealed to milk 

producers and cattle breeders to vaccinate their 

healthy animals and isolate those showing signs 

of infection. A toll-free helpline set up by the 

government has received over 15,000 calls re-

lated to LSD in the past week. 

On July 26, the State government issued a noti-

fication restricting cattle movement in 14 af-

fected districts, which it termed as restricted 

zones. 

While there is no word on the LSD outbreak’s 

impact on milk production, dairyunions in 

Saurashtra have reported 2-3 per cent reduc-

tion in daily milk collection. 

Additional forces 

The Gujarat government has deployed addi-

tional human resources to manage the out-

break. Gujarat agriculture and animal hus-

bandry minister Raghavji Patel said infected ani-

mals were being treated. “Cattle breeders need 

not worry about the current outbreak as the 

government is keeping a close watch on the 

spread of the infection and taking immediate 

necessary steps to contain the outbreak. There 

is adequate vaccines available with the state,” 

he said in a statement. The government has de-

ployed teams from veterinary colleges, includ-

ing postgraduate students and professors, in 

the affected districts of Kutch, Jamnagar, 

Devbhumi, Dwarka, and Banaskantha. 

About 192 veterinary officials and 568 cattle ob-

servers are on ground, while an additional 298 

outsourced veterinary officials have been de-

ployed through mobile cattle hospitals — one 

each for a cluster of 10 villages — for survey, 

treatment and vaccination. 
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entre says co-operatives and private 

dairies fix prices; but agrees on input 

costs rising 

Dairy farmers in Maharashtra will have to sort 

out the support price for milk directly with the 

co-operatives and private dairies as the Union 

and the State governments are unwilling to in-

tervene.  

Over the last few months, dairy farmers in Ma-

harashtra have been demanding minimum sup-

port prices for milk.  

The Department of Animal Husbandry and Dair-

ying told the Lok Sabha recently, “Prices are de-

cided by the co-operative and private dairies 

based on their cost of production and market 

forces. Milk pricing being free from government 

control, this Department does not have any pro-

posal to fix Minimum Support Price (MSP) for 

milk,” the Department stated.  

Increase in input cost 

However, the Union government has admitted 

that there has been an increase in the input 

costs as reported by milk unions, particularly 

the energy, logistics, and packaging cost which 

have been attributed to the increased retail 

prices.  

The selling price comprises the milk procure-

ment price paid to the farmers (including the 

cost of production) and the cost of processing 

and marketing. While farmers claim that they 

receive only a small amount of the sale price,ac-

cording to the Union government, about 74 per 

cent of the sale price is transferred to the farm-

ers as procurement price. 

The Maharashtra government has not re-

sponded to farmers’ demand. One of the senior 

State officials said the State has little say in milk 

prices. The co-operative milk sector in the State 

is finding it hard to compete with the private 

dairies.   

State panel 

In May this year, the State government formed 

a committee under the then Deputy Chief Min-

ister Ajit Pawar to discuss a fair and remunera-

tive price for milk. 

However, with the new government taking 

charge the future of the committee hangs in the 

balance. State government sources said that the 

Eknath Shinde government might dissolve the 

Pawar committee and appoint a new one to dis-

cuss the matter.  
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 collaboration is needed between vet-

erinary science and human health ex-

perts to forge effective tools 

The developments unleashed by COVID-19 have 

once again put the spotlight on the pressing 

need to create greater collaborations and syn-

ergies between research on human health and 

animal health. India has a livestock population 

of 1.6 billion, that in turn translates into a sce-

nario where approximately 280 million farmers 

rely on the livestock and related industries for 

livelihood. 

From the perspective of trade, the dairy indus-

try in the country is valued at $160 billion, while 

the meat industry is valued at $50 billion. In ad-

dition, livestock and related activities have sig-

nificant overlap with wildlife and humans. In the 

current atmosphere of climate change and un-

predictable weather, animal husbandry as-

sumes significance as a source of reliable in-

come to farmers. 

Increase in zoonotic diseases 

Statistics indicate that globally, we have wit-

nessed around 9,580 instances of disease out-

breaks from 2000 to 2010, of which 60% dis-

eases were zoonotic in nature. Likewise, the in-

cidences of disease outbreaks across the globe 

have been increasing at a compound annual 

growth rate (CAGR) of 6%. In India, we see that 

annual outbreak of zoonotic diseases translates 

into an estimated annual loss of $12 billion to 

the economy. 

Thus, even though these diseases do not affect 

human health directly, they are responsible for 

huge consequences to farmers, exports and 

gross domestic product (GDP) growth nation-

ally. In this background, close collaboration is 

the need between veterinary science and hu-

man health experts to forge effective tools for 

pandemic preparedness. A major loophole in 

the context of pandemic preparedness can be 

attributed to the fact that it has largely been 

human centric, leaving a large unaddressed gap 

for diseases of pandemic potential in animals. 

The Department of Animal Husbandry in Gov-

ernment of India has been working towards in-

creased investment in preparedness to protect 

health and building economic resilience so that 

India could become a world leader in animal 

pandemic preparedness. To this end, the De-

partment of Animal Husbandry and Dairying 

(DAHD) has set up a dedicated ‘One Health 

Unit’ in collaboration with the Gates Founda-

tion. One of the primary focus areas of the unit 

has been on coming up with an “animal pan-

demic preparedness” model by creating a 

mechanism for storage and seamless exchange 

of data and information on livestock health — 

this will be implemented through the National 

Digital Livestock Mission (NDLM). 

So far, synergies from advances in human vac-

cines have not been leveraged in animal vaccine 

development. Thus, to incentivise the growth of 

the animal health industry in India, companies 

can now avail incentives for setting up or expan-

sion of animal vaccine and related infrastruc-

ture under the Animal Husbandry Infrastructure 

Fund.  

Additionally, DAHD in collaboration with the Of-

fice of the Principal Scientific Adviser, Central 

Drugs Standard Control Organisation (CDSCO), 

Indian Council of Agricultural Research (ICAR), 

and the Indian Pharmacopoeia Commission 

(IPC) has set up an Empowered Committee for 

Animal Health to streamline the animal health 

regulatory ecosystem in the country. 
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To create a robust pandemic preparedness 

model, it is imperative to juxtapose the data on 

animal health with the available data on human 

health. Within the framework of the NDLM, so 

far, substantial progress has also been made by 

linking all the animal disease diagnostic labs in-

volved in sero-surveillance through a single por-

tal, and harmonisation of SOPs used by labs. 

Creating a successful model 

A successful animal pandemic preparedness 

model template would entail seamless coordi-

nation with critical ecosystem partners to en-

sure timely and successful development of ani-

mal drugs and vaccines. The ecosystem partners 

would include entities carrying out pathogen 

prioritisation and aiding pharma companies in 

vaccine research, Indian pharma companies, 

and global organisations like World Organisa-

tion for Animal Health, Global Alliance for Vac-

cines and Immunisations, Bill and Melinda 

Gates Foundation, etc. 

This pandemic preparedness initiative would 

thus enable the linking and comparison of real-

time information regarding diseases between 

wildlife and human systems — that would cre-

ate a reliable mechanism for forecasting disease 

outbreaks. This India-focused initiative will also 

present a good starting point to lead global pan-

demic preparedness effort because this threat 

is faced by other countries as well, including de-

veloped economies. 

The dynamic model under preparation would 

further result in enhanced disease surveillance 

so that we are better prepared before the next 

outbreak hits.  

Atul Chaturvedi is Former Secretary, Depart-

ment of Animal Husbandry & Dairying 
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ith the lumpy skin disease spreading 

fast among bovines in western and 

northern Rajasthan, cattle-rearers in 

the State are suffering heavy losses. The infec-

tion has spread to about 25,000 cattle in the 

last couple of months and resulted in the death 

of more than 1,200 animals. 

The State government has decided to set up 

control rooms in Jaipur as well as the affected 

districts for continuous monitoring of the 

spread of infections. Animal Husbandry Minister 

Lalchand Kataria visited Phalodi in Jodhpur dis-

trict on Monday to take stock of the situation 

and met the cattle herders whose animals were 

infected. 

Mr. Kataria said teams of veterinarians had 

been mobilised to provide treatment promptly 

and arrangements made for the supply of es-

sential medicines to cattle herders. The affected 

bovines are being isolated to stop the chain of 

infection. 

A team of experts from the Centre also visited 

some of the affected areas on Monday to moni-

tor the situation. 

Dairy sector hit 

While the dairy sector has been adversely af-

fected by the lumpy skin disease, the outbreak 

of the infection has also posed a threat to the 

State’s position as a stronghold of cattle and 

livestock. According to the 20th Livestock Cen-

sus undertaken in 2019, the livestock popula-

tion in Rajasthan was 5.68 crore and the cattle 

population was 1.39 crore. 

Local breeds affected 

W 
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The infection, which was initially reported from 

the border districts of Jaisalmer and Barmer, 

has since spread to the districts such as Jodh-

pur, Jalore, Sirohi, Nagaur and Bikaner. The dis-

ease has mainly affected indigenous cows and 

spread rapidly among the bovines having low 

immunity. 

Mr. Kataria said ₹1 lakh each had been allo-

cated to the affected districts for purchasing 

medicines in an emergency situation, while 

₹50,000 each had been released to polyclinics. 

“Wherever there is a shortage of veterinary per-

sonnel, teams will be sent from the neighbour-

ing districts. The nodal officers are also visiting 

the affected districts and taking effective ac-

tion,” he said. 

‘Jodhpur worst hit’ 

P.C. Kishan, Secretary (Animal Husbandry & Go-

palan), said while the highest impact of the dis-

ease had been reported from Jodhpur division, 

only 1% to 1.5% of the infected bovines had 

died because of their weakness and low immun-

ity. The Collectors of the affected districts were 

in constant touch with veterinary doctors for 

taking action to prevent the spread of the infec-

tion, he added. 

Livestock ravaged in Gujarat State government 

struggling to contain spread, say farmers 

Thousands of cows have died of lumpy skin dis-

ease in Gujarat, claim cattle farmers who say 

that government authorities are struggling to 

contain its spread. 

“The outbreak has ravaged Kutch district. In our 

district alone, more than 5,000 cows, calves and 

bullocks have died in the last one month,” said 

Naran Gadhavi, a social worker from Kutch, who 

lost one cow to the deadly virus. He added that 

cattle herders and farmers have suffered mas-

sive economic losses due to deaths of their ani-

mals, pushing them into misery. 

Blaming the government for failing to contain 

the disease, he said the government does not 

have adequate manpower or infrastructure to 

control the outbreak and as a result, cattle 

farmers are suffering losses. “In Kutch, there 

are over 900 villages but only 14 veterinarians 

across the district,” he added.  

As per the details shared by the government on 

Monday, 1,431 cattle died in Gujarat due to 

LSD, with the disease spreading to 20 districts of 

the State.  

‘Numbers higher’ 

However, local media reports and farmers from 

the affected districts say the real number could 

be several times higher as the disease has 

spread to even remote villages and settlements. 

“You visit our district to see the reality for your-

self. It’s a huge outbreak and the government is 

simply not able to manage it,” said Gujarat Con-

gress’ farmer wing president and a local farmer 

from Dwarka district, Pala Ambalia.  

He and Naran Gadhvi from Kutch said the price 

of a cow ranges from ₹15,000 to ₹25,000. 

“We want the government to announce com-

pensation package for farmers who have lost 

their livestock,” both added. 

As the contagious disease spreads in villages, 

hundreds of dead animals are being thrown 

around, prompting the government to direct 

the district authorities to dispose of carcasses 

scientifically. 

Gujarat’s Animal Husbandry Minister Raghavji 

Patel told pressmen that lumpy skin disease has 

been reported in 54,161 cattle in 1,935 villages 

of 20 districts. 
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ndian has achieved incredible feat in milk 

production. India has ranked first in Global 

milk production, said the Ministry of Infor-

mation and Broadcasting, citing data from the 

Department of Animal Husbandry and Dairying 

and Department of Fisheries, on Saturday.   

According to the same data, India contributes 

23 per cent of global milk production   

Milk production has increased significantly from 

17 million tonnes (MT) in 1950-51 to 209.96 MT 

in 2020-21  

 

Besides, the per capita availability of milk has 

also grown manyfold, as per the data.   

“Per capita availability of milk is 427 g/day in 

2020-2021, up from 130 g/day in 1950-51,” said 

statistics shared by the Ministry of Information 

and Broadcasting.   

 
Also, production of other major livestock prod-

ucts and fish saw a huge jump during the period 

under comparison  

Against production of 1832 million eggs in 1950-

51 period, it jumped to 114383 million in 2019-

20.   

Likewise, from 752 thousand tonnes of fish in 

1950-51, the country’s fish production jumped 

to 14070 thousand tonnes in 2019-20.  
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AUG 1, 2022 

https://dairynews7x7.com/amuls-rs-sodhi-elected-as-president-of-indian-dairy-association/ 

 
 S Sodhi, Managing Director 

of Amul Federation has been elected as 

the new President of Indian Dairy Asso-

ciation (IDA). 

Founded in 1948, IDA is the apex body of the 

dairy industry in India with its members ranging 

from dairy cooperatives, multinationals, corpo-

rate bodies, private institutions, educational in-

stitutions, government and public sector units 

among others. 

Sodhi, who heads the Gujarat Cooperative Milk 

Marketing Federation Ltd (GCMMF) – the 18-

member dairy body that makes Amul brand of 

milk products, also currently holds a seat on the 

Board of International Dairy Federation (IDF). 

On getting elected as IDA President, Sodhi said, 

“It is an honour for me to represent the IDA be-

cause Dr. Varghese Kurien, my mentor, held the 

same position in the year 1964 and now I got 

the opportunity to lead this institution after 58 

years.” 

“Indian dairy industry is Atmanirbhar and has 

the potential to become Dairy to the World, “ 

he said. 

Sodhi has 40 years of experience in dairy sector, 

he has been heading Amul for last 12 years. 

 

 

 

Centre, Maharashtra not interested in intervening on milk MSP issue 
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airy farmers in Maharashtra will have 

to sort out the Fair and Remunerative 

Price (FRP) or Minimum Support Price 

(MSP) issue on milk by dealing with the co-oper-

atives and private dairies as the Union and the 

State government are unwilling to intervene.  

Over the last few months, dairy farmers in Ma-

harashtra have been demanding FRP or MSP for 

milk so that they don’t suffer losses when dair-

ies cut down the prices.  

The Department of Animal Husbandry and Dair-

ying told the Lok Sabha recently that the Centre 

does not regulate the procurement and sale 

prices of milk in the country. “Prices are de-

cided by the co-operative and private dairies 

based on their cost of production and market 

forces. Milk pricing being free from government 

control, this Department does not have any pro-

posal to fix Minimum Support Price (MSP) for 

milk in the country,” the Department stated.  

Increase in input cost  

However, the Union government has admitted 

that there has been an increase in the input 

cost as reported by milk unions, particularly the 

energy, logistics, and packaging cost which have 

been attributed to the increased retail prices.  

The selling price comprises the milk procure-

ment price paid to the farmers (including the 

cost of production) and the cost of processing 

and marketing. While farmers claim that they 

receive only a small amount of the sale price, 

about 74 per cent of the sale price is transferred 

to the farmers as procurement price. 

The Maharashtra government has not re-

sponded to farmers’ demand. One of the senior 
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State officials said the State has little say in milk 

prices as it is finding it difficult to intervene in 

the matter as the majority of the dairy sector is 

controlled by private players. The co-operative 

milk sector in the State is finding it hard to com-

pete with the private dairies.   

State panel  

In May this year, the State government formed 

a committee under then Deputy Chief Minister 

Ajit Pawar to discuss FRP for milk. However, 

with the new government taking charge the fu-

ture of the committee hangs in the balance. 

State government sources said that the Eknath 

Shinde government might dissolve the Pawar 

committee and appoint a new one to discuss 

the matter.  
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At some coffee shops, dairy-free milk isn’t free in USA 
AUG 14, 2022 
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offee lovers in the U.S. are increasingly 

opting for nondairy milk in their drinks, 

but at several major chains, like Star-

bucks, Dunkin’ and Peet’s, dairy-free isn’t free. 

Instead, milks like soy, oat, almond and coconut 

can cost up to $1 extra. 

The surcharge has prompted protests from the 

animal rights group People for the Ethical Treat-

ment of Animals and from celebrities, who call 

it a fee that penalizes people who avoid animal 

products or are lactose intolerant. 

More than a dozen PETA protesters lined up 

outside a New York City Starbucks on July 12, its 

opening day, holding signs calling on the coffee-

house giant to eliminate the surcharge as they 

stood behind a cow prop covered in fake blood.  

“Save the planet, save the cows!” they chanted. 

“End the vegan upcharge now!” 

“People should not be punished for making a 

choice that’s better for their own health as well 

as better for the environment and kinder to ani-

mals,” said Ashley Byrne, PETA’s director of out-

reach and communications. 

PETA’s campaign to end the surcharge is backed 

by more than 100,000 supporters. In March, 

longtime vegetarian Paul McCartney sent a let-

ter to Starbucks’ then-CEO Kevin Johnson, ask-

ing the company to drop the surcharge, PETA 

said on its website.  

“I sincerely hope that for the future of the 

planet and animal welfare you are able to im-

plement this policy,” he wrote. 

In May, “Succession” actor James Cromwell su-

perglued his hand to a Starbucks counter in pro-

test. 

“Starbucks continues to put profit above people 

and the planet,” Cromwell told NBC News. “It 

just shows their greed and their insensitivity 

both to people who are lactose intolerant but 

also to an environment that they claim to care 

about.” 

He said he became vegan when making the 

1995 film “Babe.” 

“I said, ‘I can’t do this anymore.’ Because every 

animal that I worked with on the set, their rela-

tive was on a table for lunch,” Cromwell said. 

Many nondairy milks cost more than dairy 

milks, in part because the U.S. government sub-

sidizes the dairy industry. 

Bay Area-based chain Peet’s Coffee said in a 

statement, “Alternative milk products continue 

to cost more than dairy milk; for this reason, 

alt-milk customization is $0.80 per beverage.” 

Dunkin’ did not respond to multiple requests 

for comment. 

Starbucks eliminated the surcharge in its U.K. 

stores earlier this year but continues to charge 

extra in the U.S. A Starbucks spokesperson said 

in a statement that it categorizes nondairy milks 

as “customizations such as an additional es-

presso shot or syrup.” The company would not 

say how much it spends on nondairy milks. 

Get the Morning Rundown 

Get a head start on the morning’s top stories. 

Dunkin’ customer Tony Carradori said he under-

stands why coffee shops might charge extra. 

“In today’s world, and with pricing the way it is 

with shortages, I understand it,” he said. 

C 

https://dairynews7x7.com/at-some-coffee-shops-dairy-free-milk-isnt-free-in-usa/
https://support.peta.org/page/10474/action/1?locale=en-US
https://www.peta.org/media/news-releases/sir-paul-mccartney-to-starbucks-dont-let-me-down-lose-vegan-milk-surcharge/#:~:text=%E2%80%9CMy%20friends%20at%20PETA%20are,t%20get%20a%20happy%20retirement.
https://www.peta.org/media/news-releases/sir-paul-mccartney-to-starbucks-dont-let-me-down-lose-vegan-milk-surcharge/#:~:text=%E2%80%9CMy%20friends%20at%20PETA%20are,t%20get%20a%20happy%20retirement.
https://www.usda.gov/media/press-releases/2022/03/02/usda-makes-available-additional-80-million-funding-support-long
https://www.usda.gov/media/press-releases/2022/03/02/usda-makes-available-additional-80-million-funding-support-long


Other consumers said it’s unfair. 

“I think it’s really inclusive to have plant-based 

milk offered,” said Brandon Spigner. “I feel like 

charging extra for it kind of takes advantage of 

the people who actually need it because not 

everybody can digest cow milk like that. I know 

there’s a lot of people who are lactose intoler-

ant like myself.” 

About two-thirds of people around the world 

have lactose malabsorption, or trouble digest-

ing lactose after infancy, according to the Na-

tional Institutes of Health. In the U.S., lactose 

malabsorption is more common among Black 

and Indigenous people, Asian Americans and La-

tinos than non-Latino white people. 

Unsurprisingly, nondairy milks are growing in 

popularity. In 2019, 1 in 10 Peet’s Coffee drinks 

had nondairy milk in it, the company said. This 

year, it’s 1 in 5. 

The dairy alternatives market is projected 

to reach $66 billion by 2030, according to mar-

ket research company Grand View Research. 

Still, some chains do not charge for nondairy 

milk, including London-based coffee chain Pret 

a Manger, which dropped its 60-cent surcharge 

in 2020. 

“One of our core values is doing the right 

thing,” said Jorrie Bruffett, president of Pret 

North America. “We thought, you know what, 

really it’s not the right thing to do to keep hav-

ing this vegan tax, if you will, or an extra 

charge.” 

Some have criticized Pret for raising its drink 

prices overall after eliminating the nondairy 

milk fee. London-based newspaper The 

Times reported in 2020 that Pret increased its 

coffee prices between £0.05 and £0.20 “partly 

to cover the extra cost of vegan milks.” 

A Pret a Manger spokesperson said in an email, 

“We do periodically reevaluate all of our prices 

for both coffee and food due to increasing in-

gredient costs, which does result in pricing in-

creases from time to time.” 

Bruffett said Pret spends 50% more on nondairy 

milk, but keeping it surcharge-free is worth the 

extra cost. 

“It’s a way for us to attract more customers,” 

she said. “And I think they’re going to be more 

loyal at that point. Because why would you go 

someplace else to get the same cup of coffee 

and be charged more for it?” 

PETA said it plans to keep pushing for other cof-

fee companies to drop their surcharges. 

“We want Starbucks to know that as long as 

they are punishing their customers by upcharg-

ing for vegan milks, protests will follow them 

across the country,” Byrne said. 
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rand Finance, the world’s leading brand 

valuation and strategy consultancy, is-

sued its Food & Drink 2022 report, 

identifying the most valuable and strongest 

brands in the food and beverage industries. Yili 

has been recognized as the World’s Most Valua-

ble Dairy Brand, retaining its leading position in 

the global dairy industry. 
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A company’s brand is among the most valuable 

intangible assets it holds. While the Covid-19 

pandemic has posed major challenges for the 

global dairy market, Yili still maintained strong 

growth of its brand value, increasing it by 10% 

to $10.6 billion and extending its lead in the 

ranking. Such growth was attributed to the 

company’s robust business performance and 

social value. 

Commercial value grows steadily 

Yili’s market capitalization has expanded 553 

times since its listing in 1996, from RMB 421 

million ($62.5 million) to RMB 232.8 bil-

lion ($34.56 billion) in 2022. It has remained 

one of the world’s top five dairy producers for 

three consecutive years, with the annual reve-

nue exceeding RMB 100 billion ($14.85 billion) 

last year. Over the years, Yili has maintained 

consistent business growth, generating solid 

and appealing returns for investors. The com-

pany has issued dividends 22 times total-

ing RMB 36.59 billion ($5.43 billion) since its 

listing, making it a preferred target for A-share 

value investors. 

Yili aims to empower industrial development by 

focusing on modern industry clusters. The com-

pany has established several contemporary 

dairy industry clusters in Inner Mongolia, Ning-

xia, Gansu, Heilongjiang, Henan, Shandong, 

and Hebei, among other areas. The Yili Future 

Intelligence and Health Valley, known as the 

“Dairy Silicon Valley,” is home to the world’s 

largest intelligent production bases for liquid 

milk and infant formula, featuring the industry’s 

highest level of digitization and the most ad-

vanced technologies. The National Center of 

Technology Innovation for Dairy (NCTID) and 

National Dairy Metrology and Testing Center 

have also settled into the Valley. 

Social value boosts sustainable development 

Commercial and social value are inextricably 

linked. Yili has incorporated sustainability into 

company strategies and has actively taken initi-

atives to create social value. The company is at 

the forefront of energy conservation, emission 

reduction, and other innovative carbon reduc-

tion practices. In addition, Yili is working with its 

partners to create a more sustainable future by 

carrying out initiatives in areas such as environ-

mental protection, biodiversity conservation, 

youth health, poverty alleviation, and disaster 

relief. 

In 2022, Yili has committed to achieving carbon 

neutrality across the entire industry chain by 

2050. It has also launched China’s first net-zero 

carbon dairy product series, including milk, yo-

gurt, organic milk powder, and ice cream. Yili 

follows a green, low-carbon, circular develop-

ment path by constructing smart green farms, 

promoting integrated farming, and carrying out 

other initiatives. In terms of eco-friendly manu-

facturing, Yili’s brand Satine uses FSC-certified 

packaging on all of its goods. The brand is com-

mitted to promoting green consumption and 

healthy lifestyles. 

“Yili’s insight into the effect of the COVID-19 

pandemic through the promotion of their 

brand’s health benefits and the responsiveness 

of their supply chain allows them to reach over 

2 billion consumers worldwide, which has re-

sulted in a 23% increase in brand value since 

the beginning of the pandemic in 2020,” the 

Brand Finance report noted. Its consumer-fo-

cused technological and product innovations 

also contribute to the brand’s success and fuel 

the company’s growth. As the world’s most val-

uable dairy brand, Yili endeavors to achieve ro-

bust corporate growth and drive high-quality in-

dustrial development by creating commercial 

and social value. 
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Curd being sold cheaper than milk, responsible said everything is right 
AUGUST 11, 2022 

https://www.newsdayexpress.com/lifestyle/health/curd-being-sold-cheaper-than-milk-responsible-said-every-

thing-is-right/ 

 
athura. The effects of rising inflation 

are visible. To deal with the effect of 

inflation, the market is struggling 

with various tricks. The rising prices of milk in 

the city of Kanha has reversed the trend of the 

market. Pure things are offered to the Lord. 

Pure and holy things are offered. The cost of 

pure desi ghee is between Rs.800 to Rs.1000. At 

the same time, ghee for worship is being availa-

ble in the market from Rs 180 to Rs 400 per kg. 

The shopkeepers are selling this ghee saying 

that it is not edible, it is for worship, you should 

use it in worship. At the same time, on some 

boxes, the green color symbol of the edible 

food item is also put on these boxes. 

Curd is also used in Panchamrit and Abhishek 

for the Lord. Brajwasis regularly use curd in 

abundance in their food. In the villages, the 

vendors are getting milk from cattle farmers at 

Rs 45 to 48 per liter. In the city, the customer is 

getting Rs 58 to 60 a liter on the dairy. 65 to 70 

rupees per liter of milk is being available by buy-

ing it from the animal husbandry in the city. 

While curd is getting 50 to 52 rupees a kg, it can 

be bought from any dairy and milk yogurt 

sellers. Available in plastic bags of two kg, five 

kg, ten kg, twenty kg. This also includes the 

cutty, the profit from the producer to the re-

tailer. This curd is being available at Chant Pakdi 

people, small hotel dhabas. People making 

other food items from curd are also using this 

curd. This curd is being used in big banquets in 

marriages, religious events and other customs. 

The businessman told that when we go to get 

curd, there is no need of utensils. Secondly, 

curd does not spoil even for eight to ten days. 

Benefits are also good. 
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he highly infectious Lumpy Skin Disease 

(LSD) variant having devastating impact 

on cattle in the country originated from 

neighbouring India, said a senior official here 

Monday. 

“We have conducted tests on the origin of LSD 

variant found in animals in the country and it is 

emerged that it is the same variant that has ear-

lier spread in India on large scale. There are 

three possibilities of its transmission from India, 

he said and adding, that the virulent pathogen 

could have traveled through air, being its vec-

tor, tick or insects from eastern neigbour could 

trespassed into this side of border and have in-

fected herds of cows, possibly in Sindh prov-

ince,” said Dr Abdul Rehman, DG Research, Live-

stock & Dairy Department, Punjab. 

As a standard scientific practice, he continued 

to say, it was confirmed after genetic profiling 

of prevailing LSD in the Punjab province at our 

labs set up according to internationally ac-

cepted benchmarks. 

Indian states of Punjab, Rajasthan and Gujarat 

having borders with Pakistan’s Punjab and 

Sindh provinces reported 4,500 deaths of cows, 

according to latest reports. According to a re-

port by the Global Alliance for Vaccines and Im-

munisation (GAVI), the LSD virus is an emerging 

threat to livestock worldwide. It is genetically 

related to the goatpox and sheeppox virus fam-

ily. LSD is primarily found to be transmitted in 

cattle and water buffalo by blood-feeding in-

sects. However, according to local officials, in 

Pakistan this disease has been affected cows. Its 

clinical signs include the appearance of nodes 

on the animal’s hide with symptoms of high fe-

ver. 

Apart from mortality of cows, Lumpy Skin Dis-

ease has highly adverse impact on the produc-

tivity of animals. The production of milk as well 

as quality and quantity of meat from affected 

animals have been grossly affected in the wake 

of the viral disease. As animals suffer from high 

fever, they do not eat and resultantly, they start 

losing weight with every passing day. Severely ill 

animals even cannot stand. 

Consequently, the LSD is ravaging the lives of 

cattle farmers in terms of huge financial loss. 

Although provincial Livestock and Dairy Devel-

opment recorded 20,129 LSD cases in Punjab as 

per data collected by first week of August 2022, 

but figures of affected animals could be high. It 

is feared that hundreds of thousands of dairy 

farmers are bearing the economic fallout of the 

LSD spread in the province. 

To deal with menace of LSD outbreak, provincial 

Livestock Department is executing a three-

pronged strategy including reporting of as much 

and quickly animals as possible, running mass 

vaccination drive and spray farms to restrict 

population of vector responsible of disease. At 

in-house facility, the department is producing 

the LSD vaccine at nominal cost as well at labs 

working in line with the set procedures. Hence, 

said DG, Livestock Extension, we are able to 

produce vaccine abundantly in no time. It ena-

bled the department to execute a robust vac-

cination drive, which assume pivotal role in ef-

fectively guarding against the outbreak of the 

disease. 

Under the ongoing drive, the department has so 

far administered over 2.32 million vaccine doses 
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to the animals. The present immunization cov-

erage stands at about 14 percent of total cows’ 

population of the province, he maintained. 

Dr Abdul Rehman, who is also spokesperson of 

the department, said that reporting each and 

every infected animal has been one of the main 

pillars of our campaign against the challenge of 

LSD. This very important task is being executed 

through online dashboard, identifying the 

hotspots of infected animals and taking preven-

tive steps accordingly on real-time basis. Such 

drastic measures are the need of the hour, in 

order to save the livestock that contribute sig-

nificantly to agriculture sector. 

Since the first animal tested positive in March 

this year, out of 20,129 clinically proven cases in 

the province, according to verified official data 

available electronically, 205 deaths from the 

disease have been reported as yet. 

 

 

U.S. slice of cheese export market growing strong 
AUG 9, 2022 
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lobal economic uncertainty apparently 

isn’t diminishing foreign demand for 

U.S. cheese, according to a monthly 

market update from the U.S. Dairy Export Coun-

cil (USDEC). Multiple factors, especially ade-

quate cheese supplies at competitive prices, put 

the U.S. in a position to continue export growth 

in the near term and increase its presence in 

the international market. 

Based on data summarized in the most re-

cent U.S. Dairy Exporter Blog as follows : 

Value basis: January-June 2022 exports were 

valued at $4.8 billion, up $1 billion (27%) from 

the same period in 2021. 

Volume basis: U.S. cheese exports grew by 31% 

(+10,349 metric tons, or MT) year over year in 

June. Through the first half of 2022, U.S. cheese 

exports grew by 17% (+33,556 MT), easily on 

pace to smash the previous annual record. 

Exports of U.S. whey products increased by 23% 

(+10,531 MT), as Southeast Asian buyers se-

cured supplies and volumes held steady to 

China – the largest single whey importer in the 

world by a wide margin. Lactose exports saw 

similar levels of growth (+22%, 7,426 MT). 

Beyond the major categories, the U.S. expanded 

its portfolio to include gains in milkfat-heavy 

products. Butter jumped 63% (+2,272 MT), an-

hydrous milkfat more than tripled (+225%, 

+1,695 MT), whole milk powder climbed signifi-

cantly (+83%, +1,695 MT), and even evapo-

rated/condensed milk saw substantial growth 

(+77%, +883 MT). 

Nonfat dry milk/skim milk powder (NFDM/SMP) 

was the only major product to see an export de-

cline in June (-14%, -11,288 MT). According to 

USDEC, the primary obstacle to growing 

NFDM/SMP exports remains a lack of supply. 

Milk solids basis: January-June exports totaled 

1.2 billion pounds on a milk solids equivalent 

basis, up 2% from the same period in 2021. 

Driving success 

USDEC cites multiple factors in driving cheese 

and whey exports: 

First, despite limited milk production growth in 

the U.S., cheese production has managed to ex-

pand. 

Second, U.S. cheese has been relatively afforda-

ble on the global market, both on a spot basis 

and in futures markets for the majority of the 

first half of the year. 
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Pricing factors have also favored U.S. cheese 

suppliers in key buying regions like Mexico and 

Central America, where cheese prices are more 

competitive with cheaper alternatives using 

palm oil instead of dairy fats. Demand in Latin 

America is further aided by a strengthening 

peso, raising purchasing power for imports 

while local milk production remains weak. 

Finally, the rebound in Chinese pig prices that 

began in mid-April and peaked in July likely also 

supported June whey export volume. 

What’s ahead? 

Along with the factors mentioned above, the 

USDEC report said the recovery in U.S. shipping 

is helping lift overall U.S. export volumes. Miti-

gation measures, including creation of pop-up 

container facilities, threats to implement dwell 

time fees to ocean carriers and the implications 

of the Ocean Shipping Reform Act, are begin-

ning to make a difference as delayed product 

secures passage aboard ocean vessels. 

After declining for most of the final three-quar-

ters of 2021, the number of loaded outbound 

20-foot equivalent shipping units (TEUs) leaving 

major California ports has been slowly ticking 

upward this year. 

While the West Coast dockworkers contract re-

mains a big shipping unknown, the improve-

ment in container flow bodes well for U.S. dairy 

export efforts heading into the back half of 

2022 – particularly as more attention is paid to 

correcting additional supply chain choke points. 

Economic growth and inflation (from dairy input 

costs to retail prices) will continue to create ex-

port headwinds, but the supply chain arguably 

is looking up for the first time since before the 

pandemic, according to USDEC. 

CWT-assisted exports 

The National Milk Producers Federation (NMPF) 

updated Cooperatives Working Together (CWT) 

program-assisted export contracts. July 2022 

sales contracts covered 3.7 million pounds of 

American-type cheeses, 110,000 pounds of but-

ter, 44,000 pounds of whole milk powder and 

866,000 pounds of cream cheese. The products, 

contracted for shipment between July 2022 and 

January 2023, are equivalent to 44 million 

pounds of milk (milkfat basis). 

Through the first seven months of the year, 

contracts total 57.2 million pounds of American-

type cheese, 459,000 pounds of butter, 28.6 

million pounds of whole milk powder and 6.5 

million pounds of cream cheese, for a total milk 

equivalent for the year of 797 million pounds 

(milkfat basis). CWT estimates are based on 

contracts for delivery, not completed export 

volumes. 

Here’s a look at other export trends followed 

by Progressive Dairy: 

Dairy heifer exports jump 

According to the USDA’s Foreign Agricultural 

Service, June shipments of U.S. dairy replace-

ment heifers jumped to 2,850 head, with high-

est-volume sales to Laos (1,677 head) and Vi-

etnam (927 head). The monthly total was the 

highest since December 2021. 

Tony Clayton, Clayton Agri-Marketing Inc., Jef-

ferson City, Missouri, said foreign interest in 

U.S. dairy replacement heifers is high, but price 

and availability remain hurdles. He said the Vi-

etnam-Laos sales reported for June were actu-

ally scheduled for January, providing an indica-

tion of logistical and supply challenges facing 

exporters and leading to shipment delays. 

With a strong U.S. beef market, Clayton expects 

the heavy use of beef semen in dairy cattle will 

continue for a long time, leading to further 

heifer supply shortages. 

Year-to-date exports of dairy replacement heif-

ers total 6,236 head, the lowest for the first six 

months of any year dating back to 2016, and 

follows a March-May 2022 total of just 572 

head, the lowest three-month total dating back 

to the first quarter of 2009. 

Another issue facing exporters is the near-equal 

relationship in the value of the euro to the U.S. 

dollar, making U.S. cattle prices less competi-

tive. Clayton estimates current U.S. quotes for 



dairy heifer sales to Eqypt, for example, are 

about $3,500 per head. That compares to a sim-

ilar quote from Germany at about $2,285 euros. 

Most buyers will be importing from Germany, 

France and other countries until heifer invento-

ries in those countries are gone. 

“The only opportunity for the U.S. trade will be 

open heifers until the international marketplace 

learns they will have to forward contract for 

pregnant heifers that can be set up several 

months in advance of the shipment,” said Clay-

ton, who was headed to Vietnam on a sales trip 

in early August. 

Beyond live animals, exports of dairy embryos 

were also up in June at 1,660, with China 

(1,000), Japan (230), Brazil (154) and the United 

Kingdom (142) being the leading markets. For 

the January-June period, dairy embryo exports 

total 6,646 head, the highest six-month total to 

start the year in the past five years. 

Beef female replacement exports totaled 943 in 

June, about half of the May total but still the 

second-largest monthly total of the year. Can-

ada and Mexico continue to be the leading mar-

kets. Year-to-date beef replacement exports are 

estimated at 5,201. Beef cattle embryo exports 

were estimated at 298 in June, the second-low-

est monthly total of the year. 

Hay exports dip 

Seasonally low hay inventories – the result of a 

smaller carryover from last year’s harvest and a 

slow start to the new-crop haying season – re-

duced hay supplies available for export, cutting 

into shipments in June. 

At 202,700 MT, June alfalfa hay exports were 

down 40,000 MT from May and the third-lowest 

monthly total in the past 18 months. Contrib-

uting to the falloff was a 16,000 MT decline in 

sales to China and a 14,000 MT drop in sales to 

Japan. 

China remained the leading market at 104,395 

MT, about 52% of the month’s total, but sales 

there were the smallest since February 2021. 

Exports to Japan fell to an 11-month low at 

38,000 MT, representing 19% of the month’s to-

tal. 

Alfalfa hay exports were valued at about $390 

per ton, up about $3 from May. 

Another explanation for the decline in alfalfa 

hay sales to Japan could be a huge increase in 

shipments of sun-dried alfalfa meal as a re-

placement. June sales to Japan were estimated 

at 9,598 MT. In comparison, monthly exports of 

sun-dried alfalfa meal averaged just 640 MT 

during the first five months of the year. Histori-

cally, exports of that product totaled 9,110 MT 

tons in February 2020, but otherwise topped 

2,000 MT only nine times in history. 

At 95,497 MT, June exports of other hay also 

fell from May, with sales down to both major 

markets. Shipments to Japan totaled 57,659 

MT, the lowest since August 2021 but still rep-

resenting about 60% of other hay exports. Sales 

to South Korea at 23,136 MT were the lowest 

since January and represented 24% of the 

month’s total. 

Other hay exports were valued at about $391 

per MT, down about $8 from May. 

The same factors that impacted June exports 

are likely to affect July sales volumes (to be an-

nounced in early September), according to 

Christy Mastin, sales representative with Ecken-

berg Farms, Mattawa, Washington. High prices 

will also play a deterrent. 

“Some suppliers have no carryover, and new-

crop harvest conditions were terrible,” Mastin 

said. “We experienced rain every four days or 

so, which did not allow for making good hay.” 

The late start and wetter growing season could 

impact inventories going forward. Third-cutting 

alfalfa was underway, but many growers are 

considering only four cuttings this year. Re-

duced volumes will keep prices high, and com-

bined with unfavorable currency exchange 

rates, will prevent potential buyers from com-

pleting purchases. 



“The hay is priced too high for the possibility to 

purchase. They hope the exchange rates will de-

cline so the product will cost less or at the very 

least become more stable,” Mastin said. 

Nonetheless, foreign buyers continue to call in 

search of lower and more stable prices. Some 

foreign customers have been looking into secur-

ing lower grades of hay to match purchase 

budgets. However, purchasing the lower grade 

does not seem to be enough of a price de-

crease, Mastin said. 

 

 

Inflation impacts Canadian dairy profitability – FCC 
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he CDC announced a 2.5% increase in 

the farm gate milk price 

Inflation continues to put pressure on 

dairy profitability, according to Farm Credit Can-

ada’s most recent dairy outlook report. Energy 

and feed prices seem to have peaked – but both 

remain near historical highs. With high inflation 

expected to continue, the Bank of Canada (BoC) 

raised its policy rate by 1%, increasing the cost 

of capital for farmers. After consultations with 

stakeholders, the Canadian Dairy Commission 

(CDC) announced a 2.5% increase in the farm-

gate milk price, effective on 1 September, to 

partially offset the impacts of inflation. This 

price adjustment will be deducted from the 

next price adjustment scheduled for 1 February 

2023. 

Production costs 

Feed prices have eased from their peak. As a re-

sult, FCC lowered its forecasts for grain prices 

compared to earlier projections, but they re-

main well above their five-year average. 

Although large areas in the Prairies are under 

moderate or severe drought, conditions have 

significantly improved according to the Cana-

dian Drought Monitor. Recent Alberta crop re-

ports show that the quality of pasture and tame 

hay have improved compared to last year but 

are still below their long-term averages. West-

ern producers are expected to reduce feed im-

ports, lowering production costs. In British Co-

lumbia, a wet and cold spring has meant re-

duced feed production. In Eastern Canada, the 

outlook is still positive for another good hay 

harvest. 

Recent data show that prices for gasoline and 

diesel have begun to decline since peaking in 

June. Predicting the price of oil is a risky busi-

ness, but signs are pointing to a decline in oil 

prices due to increased production and slower 

consumption growth. 

Demand for dairy products 

Following the February farmgate price hike, the 

price of butter increased the most at retail. 

From the June inflation data, the price of butter 

increased by 17.5%, compared to 7.9% for 

cheese, 8.0% for fresh milk and 8.7% for dairy 

products in general. This is not too surprising 

because after CUSMA, the lever the Canada 

Dairy Commission can use to increase the price 

at the farm is the support price of butter. For 

other dairy products, prices have been increas-

ing more gradually as the prices for components 

other than butterfat depend on prices in the 

United States and in the rest of the world. 

Inflation of world prices for skimmed milk (or 

nonfat dry milk) is also high and has helped bal-

ance the relative prices of milk components and 

supported the farmgate price. Between June of 

2021 and 2022, the U.S. price for nonfat dry 
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milk increased by 42.5%. In Canada over the 

same period, this caused the price of class 4(a) 

for non-fat solids to increase by 68%. Inflation 

in other milk classes has been high from a his-

torical perspective but much lower than in class 

4. 

Given inflation, how well is the demand for 

dairy products holding up? It’s difficult to make 

definitive statements about the strength of de-

mand because year-over-year (YoY) compari-

sons are not informative due to pandemic dis-

ruptions. Moreover, the demand for dairy is 

getting tested by high inflation for the first time 

in several years, and we are uncertain how con-

sumers will shift consumption toward new 

products. Nielsen data for retail sales show that 

dairy volumes declined 7.8% in May 2022 com-

pared to May 2021, with a 5.4% inflation rate 

over that period. The consumption decline 

could be partially attributable to increased con-

sumption in food services and not reflect a shift 

down in the demand for dairy products. Con-

sumption data for dairy alternatives suggest 

that it is the case. Like dairy products, volumes 

of dairy alternatives declined 6.0% YoY while 

their price increased by 2%. 

Imports of dairy products 

The value of Canadian imports of dairy products 

has continued to grow, but this largely reflects 

price inflation. Compared to the first five 

months of last year, import volumes for milk 

and cream have declined, but have increased 

for buttermilk, whey, butter and cheese. 

The Canada-US-Mexico Agreement (CUSMA) 

has been with us for two years. By the end of 

July, the import quota for butter should be 

nearly filled. This is not surprising given that this 

product has the highest fill rate given the low 

stocks-to-use ratio for butter. Filled rates for 

milk and cream will exceed 50% but should not 

approach 100%. 

Macroeconomic conditions 

Inflation hit 7.7% in June. The BoC increased the 

overnight interest rate (OIR) by 1% on 13 June, 

noting in its announcement that it expects infla-

tion to stay high for the rest of 2022. The BoC 

has increased the OIR by 2.25% so far this year. 

BoC is expected to increase the OIR by another 

0.5 to 1.0% before the end of the year. 

 

 

Milk Prices Back in the $20s 
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uesday’s CME spot dairy product auc-

tion was a mixed bag. Block cheese 

gained 3.50 cents to $1.82/lb. Barrel 

cheese rallied 8.50 cents to $1.88/lb. Butter fell 

1.50 cents to $2.96/lb. NFDM dropped 2.25 

cents to $1.46/lb. Whey gained 1 penny to 

$0.4450/lb. 

Class III milk futures climbed higher on the day. 

August milk gained 14 cents to $20.09/cwt. Sep-

tember milk surged 54 cents to $19.94/cwt. Oc-

tober milk increased 37 cents to $20.42/cwt. 

Class IV milk futures were varied. 

Grain futures were mostly higher on the day. 

December corn increased 6.75 cents to 

$6.14/bu. November soybeans added 28.75 

cents to $14.2875/bu. December soybean meal 

rallied to $11.10 to $410.20/ton. September T 
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Chicago Wheat ascended 1.75 cents to 

$7.8150/bu. 

The livestock sector printed both red and green. 

October live cattle dropped $1.05 to 

$143.17/cwt. September feeder cattle slid 

$3.15 to $182.50/cwt. October lean hogs 

slipped 70 cents to $99.60/cwt. September 

crude oil lost 2 cents to $90.74/barrel. 
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ow’s milk offers many health benefits 

that plant-based milks don’t. 

You may have grown up believing that 

drinking a glass of dairy milk every day was 

great for your health. But then, over time, we 

began hearing more and more about the dan-

gers of artery-clogging fat content in traditional 

dairy, and cow’s milk became almost passé. 

Meanwhile, plant-based alternatives like al-

mond milk, oat milk, and soy milk were sud-

denly taking over the dairy aisle at grocery 

stores nationwide. 

But many dietitians and medical professionals 

still maintain that dairy milk does provide im-

portant health benefits. We talked with Amy 

Goodson, MS, RD, CSSD, LD, author of The 

Sports Nutrition Playbook and member of 

our Medical Expert Board, who shared four spe-

cific reasons why she believes you don’t have to 

avoid dairy milk. 

1. Milk contains 13 essential nutrients. 

Although many people are fearful of drinking 

milk because of its fat content, it’s still im-

portant to remember that it is packed full of 

helpful nutrients you may not get in certain 

non-dairy milk options. 

“When it comes down to a nutrient bang for 

your buck, milk excels, providing so many nutri-

ents for an affordable price,” says Goodson. 

“For example, it contains 13 essential nutrients 

including calcium, vitamin D, potassium, B vita-

mins, and more! It even contains selenium, 

which is a strong antioxidant.” 

2. It is packed with high-quality protein. 

“Dairy milk contains one gram of high-quality 

protein per ounce,” says Goodson. “Protein 

helps build lean muscle mass, repair muscle af-

ter exercise, and helps you get full faster and 

stay full longer after eating, and drinking milk is 

a convenient, affordable way to get the protein 

your body needs at meals and snacks.” 

And if you’re not a fan of just sipping on a glass 

of milk, you can try adding it to a smoothie 

or making a protein shake. 

3. Milk helps build strong bones. 

“Calcium and vitamin D are essential for bone 

growth, development, and maintaining bone 

mineral density as we age. In fact, dairy foods, 

like milk, are the best source of calcium in the 

American diet, providing approximately one-

third of your daily needs.” 

To Goodson’s point, a recent report published 

in Nutrients emphasized that dairy milk is one 

of the best sources of calcium for older adults in 

order to help slow bone loss or osteoporosis. 

4. It helps you refuel after a workout. 

Lastly, if you’re in need of a quick nutrient-

dense snack after a workout, incorporating 

dairy milk may be an excellent choice, according 

to Goodson. 
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“Milk and chocolate milk are excellent post-

workout recovery beverages because they both 

contain carbohydrates to help replenish energy 

stores, high-quality protein to help repair lean 

muscle mass, and fluid to help with rehydra-

tion,” she says. “Plus, you can drink milk by it-

self, blend it into a smoothie or smoothie bowl, 

or use it in easy meals like overnight oats.” 
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ORDEN — The day starts around 5 a.m. 

for the members of the Book family, 

because that’s when they begin milking 

the 96 cows at the farm in Borden. 

Book’s Dairy and Produce has been around for 

at least five generations and its produce, along 

with its milk, has been feeding people in the 

area for years. 

Oliver Book, 31, and Tim Book, 40, received the 

Next Generation farming award from the Clark 

County 4H Fair this summer. 

“It’s an award to appreciate the next generation 

of farmers,” Oliver said. “They voted us as the 

best candidate for that.” 

Their father, James Book, said he took over the 

farm from his dad. James’ dad took it over from 

his father, who took it over from his dad. 

“We’ve got six sons, so we were hoping some-

body would (take it over from us),” James said, 

while packing cabbages with his wife Cheryl 

Book. 

The family is warm and friendly. They’re also re-

sponsible for helping to keep local produce in 

Southern Indiana and Louisville grocery stores 

and restaurants. 

Getting crops prepared at the farm starts 

around 8 a.m. 

“Summer time, after milking, we’ll be out here 

to start picking something,” Tim said. 

Workers come and help the family and they 

pick the crops for a few hours. 

Book’s Dairy and Produce has a variety, includ-

ing cabbage, cucumbers, peppers, pumpkins, 

fall squash, eggplant and tomatoes. 

“Most of our (produce) goes to Kroger,” James 

said. “It’s through the Stanley Bros. Produce 

over in Louisville. They sell it to restaurants and 

small stores.” 

There’s something special about local produce. 

“You know where it came from,” Cheryl said. 

Local grocery stores and restaurants aren’t the 

only place where people can pick up products 

from the Book family. 

“Most of the times when we take the pumpkins 

out of the field, we actually take them to Hu-

ber’s,” Oliver said. “We help them out there, 

because they can only grow so much.” 

The day ends for the family when they milk the 

cows a second time. Usually Sunday is every-

one’s day off. 

Both Tim and Oliver said they started helping 

out on the farm at around 8 years old. 

“You start doing stuff when you can do some-

thing,” he said. “Make boxes, or whatever...I 

didn’t start driving tractors or anything until I 

was maybe 8 or so.” 

Tim said he was doing things around the farm at 

that age, too. There are videos of the pair work-

ing as kids. 

If anyone is interested in becoming a farmer, 

the brothers said they have advice. 

“The best thing to do is come and work for a 

while and see if you like it,” Tim said. 
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He said he enjoys being outside all day for his 

job. 

“I think the (most rewarding part) is watching 

your stuff grow,” Oliver said. “You plant some-

thing, it grows, you get a good harvest.” 

 

 

Milk Prices Take a Beating 
August 3, 2022 
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ilk markets were beat up on 

Wednesday following a lackluster 

product trade.  Barrel cheese led the 

weakness as 9.5 cents/lb fell out of the mar-

ket and settlement was printed at 

$1.79/lb.  Block cheese declined 3.75 cents to a 

$1.85/lb price.  Nonfat dropped 2.25 cents to 

$1.5925/lb while whey suffered another 2 cent 

loss to $0.42/lb.  Butter was the lone product to 

gain adding 2.75 cents/lb to $3.06.   

Class III prices saw August falter 34 cents and 

September 50 cents, respectively.  Q4 2022 

ranged from 35-39 cents lower.  Outside of Jan-

uary losing 21 cents of value, most 2023 months 

were slightly lower to 40 cents higher.  Class IV 

was off around 15-20 cents in 2022.   

Grain markets were mixed.  Corn added 2 cents 

in new crop to $5.96/bu.  Soybeans lost 17 

while meal closed $5/ton lower.  The wheat 

complex had Minneapolis 2-3 stronger while 

Chicago was down 10-11 cents. 

 

 

 

Global dairy price index down by 5%-7th decline in 5 months 
AUG 3, 2022 

https://dairynews7x7.com/global-dairy-price-index-down-by-5-7th-decline-in-5-months/ 

 
lobal Dairy Trade Event 313 on Aug 2nd 

2022 concluded with the GDT Price In-

dex down 5.0% 

Global dairy price index plummeted again by 5% 

on 2nd Aug 2022 at Global dairy trade event. 

This is a seventh consecutive fortnightly drop in 

price index since 1st March 2022 except for a 

slight increase by 1.5% on June 7th. This drop 

clearly indicates the demand decline across the 

globe due to inflation as well as impact of lower 

imports from China due to pandemic. 

Key Results at GDT ( USD 1=IRs 75) 

AMF index down 1.4%, average price 

US$5,518/MT in IRs 430.00 

Butter index down 6.1%, average price 

US$5,194/MT in IRs 405.00 

BMP index down 9.2%, average price 

US$3,724/MT in IRs 292.00 

Ched index down 0.7%, average price 

US$4,798/MT in IRs 374.00 

SMP index down 5.3%, average price 

US$3,524/MT in IRs 275.00 

WMP index down 6.1%, average price 

US$3,544/MT in IRs 276.00 

Indian Dairy Market Update 

Buffalo milk 6.5% fat and 9 % SNF in Rs /kg 

Amul                    : 49-54 

State federations : 48-54 

Private players    : 47-52 

M 
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Cow milk on TS basis in South India for 3.5% to 

8.5 % SNF 

Rs 260-Rs 280 per kg TS for 12%TS milk 

Cow milk in Maharashtra State 3.5% fat 8.5 % 

SNF in Rs/kg 

Rs 35.5 to Rs 38.5 landed at the plant ( Rs 32-

35/ltr (incl of logistics and comm)to farmers)   

SMP prices in Rs per kg 

Rs 260-340  

Butter 

Rs 370-415per Kg 

Ghee Prices   

Rs 390-490  per kgs 

Source : Global Dairy Trade Index and Dairyn-

ews7x7 market outlook as on August 2nd 2022 

 

 

 

New sports drink harnesses the hydrating power of milk 
AUG 2, 2022 

https://dairynews7x7.com/new-sports-drink-harnesses-the-hydrating-power-of-milk/ 

 
ith no artificial flavors, colors or 

dyes, GoodSport is a first-of-its-kind 

natural sports drink with three times 

the electrolytes and 33% less sugar than tradi-

tional sports drinks. The new drink, made from 

the all-natural goodness of milk, has been scien-

tifically shown to provide long-lasting hydration, 

the company says. 

Available at Festival Foods and other retailers 

throughout Wisconsin just in time to beat the 

summer heat, GoodSport harnesses the natu-

rally occurring electrolytes and carbohydrates 

found in milk to deliver elite-level hydration 

that’s been embraced by professional and colle-

giate sports teams. 

The brand was developed by GoodSport nutri-

tion founder and CEO Michelle McBride, who 

didn’t want her son drinking sports drinks filled 

with artificial ingredients that were being of-

fered to him at his baseball games. 

Thus, McBride set out to create a sports drink 

from a natural source that would provide truly 

effective hydration. Milk is naturally packed 

with a broad spectrum of electrolytes and has 

been shown to hydrate better than water and 

traditional sports drinks, the company points 

out. However, milk’s consistency and protein 

content which is slow to digest were barriers for 

athletes before and during exercise. 

GoodSport’s patent-pending formula and pro-

cess cracked the code to provide naturally pow-

erful hydration in a clear and thirst-quenching 

beverage that is lactose free and provides a 

good source of calcium and B vitamins. 

The drink has deep roots in Wisconsin as it was 

developed in large part at the checkoff-funded 

Center for Dairy Research at the University of 

Wisconsin-Madison where the team learned ul-

trafiltration could be used to harness milk’s 

electrolytes, vitamins and carbohydrates to cre-

ate a clear, light beverage with a mouthfeel that 

consumers expect from a sports drink. 

GoodSport sources its main ingredient sustaina-

bly and is Upcycled Food Certified. Dairy compa-

nies often ultrafilter milk and leave behind the 

part of the milk used to make GoodSport. By 

rescuing and upcycling this nutrient-rich ingre-

dient, called ultra-filtered deproteinized milk (or 

milk permeate), GoodSport improves the value 

of the food system and contributes to the sus-

tainability efforts of the dairy industry. 

Dr. Bob Murray, co-founder and former director 

of the Gatorade Sports Science Institute, helped 

oversee GoodSport’s formulation. “Having 
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spent my career in hydration and exercise per-

formance research, I’ve known milk has the in-

gredients to provide superior hydration, but 

never before has anyone found a way to trans-

form milk into an extremely effective and re-

freshing sports drink,” Murray says. “It’s excit-

ing to be part of the team that’s bringing some-

thing entirely new with superior hydration to 

the sports drink category.” 

The brand has received several awards, includ-

ing the 2021 Dairy Industry Impact Grant by the 

Dairy Business Alliance (DBIA), the 2021 Break-

through Award for Dairy Ingredient Innovation 

by ADPI and Dairy Foods Magazine and was a 

2021 Dairy Foods Magazine Reader’s Choice 

Award and Editors’ Choice Award Winner. 

Available in 16.9-ounce bottles in four flavors ~ 

Lemon Lime, Fruit Punch, Wild Berry and Citrus 

~ GoodSport is available at Wisconsin retailers, 

on Amazon.com and the company’s website, 

goodsport.com. 

 

 

Ancient Europeans farmed dairy—but couldn’t digest milk 
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ver the past 10,000 years, populations 

living far apart in Europe, Africa, South 

Asia, and the Middle East separately 

acquired a key genetic change: the ability to di-

gest the milk sugar lactose as adults. Research-

ers thought people who had that ability and 

lived in dairy farming cultures got a nutritional 

boost and had more children, thus spreading 

the genetic changes. 

But in recent years, unexpected findings—such 

as data from Mongolia, where people devour 

milk products but 95% of adults are genetically 

lactose intolerant—have challenged that story. 

Now, a study combines large archaeological 

data sets on dairy farming with ancient DNA 

and finds that across Europe, people consumed 

dairy for millennia before lactase persistence 

into adulthood was widespread. The research-

ers suggest illness and famine may have turned 

lactose intolerance from uncomfortable to 

deadly, driving periods of intense selection for 

the digestive trait. 

The study “changes our long-term understand-

ing of the relationship between milk use and 

lactase persistence,” says Jessica Hendy, an ar-

chaeologist at the University of York who was 

not involved in the work. 

In the new study, archaeologists compiled evi-

dence of milk from nearly 7000 pieces of an-

cient pottery, taken from 554 European sites 

representing the past 9000 years. They tracked 

the rise and fall of dairy farming across Europe 

by analyzing the fats preserved in the pottery. 

With ancient DNA specialists, they then com-

pared this with signs of lactase persistence in 

1293 published human genomes from the same 

regions and period. 

Fluctuating dairy use over time didn’t match up 

with changes in lactase persistence. Instead, the 

researchers found that what they considered 

signals of famine and sickness best matched the 

jumps in lactase persistence in ancient DNA, 

they report today in Nature. (They used archae-

ological records to identify periods of shrinking 

populations—perhaps famines—as well as 

times of greater population density—possibly 

times of faster disease spread.) 

Lactose intolerance in dairying cultures might 

be dangerous for people who were sick or starv-

ing, suggests co-author Mark Thomas, a human 
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evolutionary geneticist at University College 

London. A lactose intolerant person consuming 

milk normally suffers flatulence and diarrhea, 

with no more severe effects than embarrass-

ment and discomfort, Thomas says: “But if you 

get diarrhea when you’re severely malnour-

ished, then you have serious problems. One of 

the biggest causes of death in the world is fluid 

loss in severely malnourished people.” 

The findings support the idea that dairy farming 

alone wasn’t the key force behind the spread of 

lactase persistence, the researchers say: The se-

lection pressure likely only grew strong when 

combined with sickness and starvation. 

It’s an “exciting avenue” for ongoing research, 

Hendy says. But she cautions it’s difficult to esti-

mate ancient population fluctuations and un-

derstand what led to them. 

The research complements previous results, 

such as the puzzlingly late arrival of widespread 

lactase persistence in Central Europe, says 

Christina Warinner, a molecular archaeologist at 

Harvard University. But she says the new study 

brings the heft of several large data sets to the 

question. The story of dairy farming has been 

“full of surprises,” Warinner says. “It’s helping 

us to really appreciate better the complexities 

of the past.” 

 

 

PFA Disposes Of 1,600-litre Adulterated Milk 
August 01, 2022 | 03:10 PM 

https://www.urdupoint.com/en/pakistan/pfa-disposes-of-1600-litre-adulterated-milk-1542752.html 

ARGODHA, (UrduPoint / Pakistan Point 

News - 1st Aug, 2022 ) :Punjab Food Au-

thority (PFA) Monday discarded 1,600 li-

ters adulterated milk after finding a low level of 

lactometer reading and natural fats. 

According to the spokesperson for 

PFA, food safety teams inspected 60,000 litres 

of milk in 52 vehicles by setting up pickets at 

the entrance of city. 

The teams discarded 1,600-litre milk on-the-

spot after identifying all types of adulteration 

within the milk, while fines were imposed on 17 

milk suppliers for violations of hygiene rules. 
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